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Both PVX Series Equalizers feature: 

■ Single space rack mount 

■ ± 12dB of boost/cut 

■ Center detenfed potentiometers 

■ LED level indicators 

■ Low cut & bypass switching 

■ Gain control to compensate for 
the equalization 

■ Rugged steel chassis construction 
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SOUND PRODUCTS WITH SOUND IDEAS 


Come see us at NAMM Booth #1813 Come see us at the CES Show, Booth #1622 





































Stanton’ 


New DJ Mixers. 


Here’s How 
Dependable 
They Are. 



Here’s How They Perform. 
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The Choice of the Professionals. s> 
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See your authorized Stanton dealer for more information, or call (516) 3494235. 
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ON THE COVER: 

“Pyro in the parking lot ” 

(top) Highlighting the workshops at LDI was an 
explosive pyrotechnics demonstration in the parking lot 
which drew over 1,000 people. 

(bottom) A microsecond of the explosive lighting 
demonstrated by High End Systems. 

STORY BEGINS ON PAGE 25 
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Feedback 

COMPILED AND EDITED BY 
MIKE BUONACCORSO 





To kickoff ourfirst issue of 1992, let’s dive 
right into an overflowing Feedback mail 
bag! 

Dear Mobile Beat: 

Here’s an opinion regarding your 
FEEDBACK section, Issue #5: 

“A ny mobile jock or dub jock worth his 
or her salt, excluding the 'weekend warrior’ 
or fast buck ’music illiterate' (to quote Mr. 
Mixon), is working their tails oft on WEEK¬ 
ENDS! Weekends, as there are only fifty- 
two, are the meat and potato times for the 
serious and successful M/C-DJ." 

In response to Mr. Aguilar's critique, 
promoters incredulously schedule Forums 
and Expos ON WEEKENDS. The Cana¬ 
dian Expo '92 was SATURDAY January 
25th and SUNDA Y the 26th. This year's 
East Coast DJ Forum is scheduled for 
SATURDAY, SUNDAY, and Monday (?). 
We would love to attend however we're 
WORKING (thank goodness). Being 
booked a year in advance, cancelling for a 
seminaris ludicrous. Unlike folks with“real 
jobs " who enjoy paid vacations or have 
paid sick/compensatory leave, the full time 
M/C-DJ dare not give up I/52nd of his or 
her income potential. 

I feel that the promoters of these 
WEEKEND events must be completely in¬ 
sensitive or ignorant of the schedules of the 
clients they serve. Expo/Forum it on 
TUESDA YS, WEDNESDA YS, and 
THURSDAYS to attract the successful, 
serious and studious jock with this lime 
frame available, wanting new technical 
wonders and the desire for more in-depth 
seminars beyond the typically basic Mo¬ 
bile/Club Jock Course 101. 

Perhaps if we may have been able to 
elevate Mr. Mixon’s expertise and spirits, to 
help him and others like him, overcome 
"fast buck illiterates", we might ha ve saved 
him from the "living hell of sales ." 

Cap Capello 

CAPELLO PRODUCTIONS 

Glenville, NY 


The “magic formula" for THE-DJ- 
SHOW-TO-MAKE-EVERYBODY-HAPPY 
apparently has not yet been found. There 
have been all weekday DJ events and these 
have also been met with their share of 
gripes. Incidentally, promoters of the 1992 
East Coast DJ Forum tell us the Monday 
was added to accommodate DJs who 
choose to work Saturday and still wish to 
attend the show. 


Dear Mobile Beat: 

Congratulations on a top notch maga¬ 
zine. I find that the articles are exceptionally 
informative. However, there are a couple of 
suggestions I would like to make. Many of 
your advertisers use toll free numbers. This 
is great if you live in an area serviced by that 
particular 1-800 number. I would like to 
suggest that each advertisement contain 
the area code and a local number so that 
readers like myself are not excluded from 
obtaining products and information avail¬ 
able. 

As weddings account for 80% of my 
business, I would like to see a list of songs 
suitable for e.g. the Bride's great Auntie, 
when she asks for a waltz, quickstep, fox¬ 
trot, tango or cha cha or other ballroom 
dances. I am not a fan of ballroom dancing 
but obviously I would like to be able to fill the 
request and feel confident that I am playing 
a foxtrot and not a quickstep when a foxtrot 
is requested. 

Furthermore, I am contemplating a 
Karaoke machine as an additional profit 
centre to my business. As with all new 
equipment, my product knowledge is lim¬ 
ited. I would like to obtain information on 
equipment available, how to market the 
service and how much I can expect to 
charge. Is Karaoke just a fad that is going 
to be tost in the near future or is it going to 
stick around for awhile ? 

Edward Brassington 

CHAMPAGNE DJ SERVICE 

Orillia, Ontario 
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Ed, here’s three quick answers to your 
questions: 

1. Re: 800 numbers. We are making it 
a point to get the second phone number 
(and address) if possible. 

2. Re: Ballroom Dancing. This ques¬ 
tion will be incorporated into a new survey in 
a future issue. 

3. Re: Karaoke: Watch for issue #8, 
(June/July ‘92), it will be a SPECIAL 
KARAOKE EDITION! 


Dear Mobile Beat: 

The Mobile Beat Top 200 list in your 
last issue was very intriguing. It also brought 
to my attention a concern that I have been 
hearing from some of my clients, that we 
DJs, may need to think about. 

Let's assume that most DJs do 80% 
weddings. This being the case, I have been 
getting requests from more and more cli¬ 
ents not to play the Typical wedding music”. 
Asking my clients to explain what they mean 
by “typical wedding music ", here is what I 
have found: 

Most of my wedding couples are be¬ 
tween the ages of20-28, so are their close 
friends and their bridal party. This group as 

■a- *' 

a whole are going to many of their friend’s 
weddings each year and they are finding 
that the DJs are playing the same songs at 
every wedding they attend. 

This Top 200 list confirms what they 
are saying. I play between 45-50 songs in 
a three hour dance set, and I probably play 
between 35-40 of the top 50 songs on the 
list every night. That means that 70% to 
80% of the songs I play at a wedding, are the 
same songs that every DJ is playing. Many 
of the guests at a wedding are now able to 
name most of the songs we are going to play 
that night. Are we becoming CLONES and 
too predictable?? 

So what is to distinguish one wedding 
DJ from another? I believe there are three 
basic elements to consider: 1) Equipment, 
2) Personality, 3) Music. 

The equipment used by most estab¬ 
lished wedding DJs is adequate and similar. 
Occasionally we see a home stereo unit and 
occasionally we see a laser disc player, but 
these are the exceptions. So except for CD 
vs. vinyl, there is not too much distinction 
here. 

When it comes to personalities of wed¬ 


ding DJs, no two are alike. So there is a 
built-in difference between DJs of the same 
company. Since most wedding DJs do not 
put on a ‘show’ at a wedding reception, our 
professional personality will usually come 
to the forefront 
when we have to 
"drag" the guests 
out on the dance 
floor for the Typi¬ 
cal wedding mu¬ 
sic" i.e.. Hokey 
Pokey, The Stroll, 

Proud Mary, Cel¬ 
ebration, etc. 

Being personable 
will work for most 
weddings. But good personality traits are a 
plus at a wedding. 

So we come to music, which is our 
cheapest and easiest way to distinguish 
ourselves from each other. We, including 
myself, seem to be falling into a rut that 
plagued wedding bands. Some of us might 
remember that it was ‘dem’ wedding bands 
that ruined Proud Mary long before DJs 
became popular. Why are we playing the 
same music?? Is it because we are afraid 
of being different? Is it that we are too lazy 
to look for any newer songs to replace some 
older ones ? Is it because many DJs are 
over 30 and their personal tastes are influ¬ 
encing their selections ? Or is it because 
these are the good party songs for all ages ? 
If the latter is true, then are we running the 
risk of being boring, predictable and slowly 
jeopardizing our wedding business by play¬ 
ing "my parent 's music" at a couple's wed¬ 
ding. 

I am not saying that the majority of 
couples are requesting no typical wedding 
music, but the number is growing each year 
and many more are listing 5-10 of the top 20 
songs on the list as "not to be played, even 
if requested". Bridal couples' ages remain 
at20-28years old, but the music gets older 
every year. If you look at the top 100 songs 
on the list, 85% are over 5 years old, over 
50% are over 10years oldand30% are over 
20 years old! 

The Mobile Beat Top 200 is very use¬ 
ful, but didn ‘t go far enough. Limiting us to 
our top 25 songs made the list distorted, 
because even if everyone had the same 
26th requested song, it wouldn't have made 
the list. I would like to see Mobile Beat ask 

V' * 

us to send in a list of 10-15 songs that we 


play regularly, that are less than 10 years 
old and are not on the top 200 list. This 
might get us away from the typical wedding 
music which is beginning to make all of us 
sound alike. Here are mine: 


Kenny Zail 
Party Hits 
Woodridge, IL 

You win the Mobile Beat Golden Pen 
Award on this one Kenny! Excellent insight! 
Many on our staff shared similar thoughts 
as we tabulated the votes. As a result, we 
are presently developing a different ap¬ 
proach for our next music survey and we 
appreciate your input. 



Mobile Beat welcomes your 
“FEEDBACK”. 

Write: “FEEDBACK”, 
cjo Mobile Beat , P.O. Box 
43, East Rochester, NY 
14445. Or fax your letter to 
(716) 385-3637. 

Views expressed in 
“FEEDBACK” do not 
necessarily reflect the views 
of Mobile Beat or 
LA Communications, Inc. 


R O C K. IN THE U.S.A. - 

JOHN COUGAR • '86 

JUST LIKE HEAVEN - 

CURE - ‘87 

BABY I'll A STAR- 

PRINCE* *B4 

GOOD VIBRATIONS • 

MARKY MARK -'81 

O.P.P. - 

NAUGHTY BY NATURE - *81 

IN YOUR EYES - 

PETER GABRIEL - M 

WHEN l‘M WITH YOU - 

SHERIFF - ‘88 

DANCING WITH MYSELF - 

BILLY IDOL • ‘86 

YOU'RE THE INSPIRATION - 

CHICAGO - ‘64 

rT S THE END OF THE WORLD - 

REM-86 

DANGEROUS ON THE DANCEFLOOR - 

MUSTO & BONES• 91 

DON'T ROCK THE JUKEBOX - 

ALAN JACKSON *‘81 

UNBELIEVABLE • 

EMF-91 

i RIGHT HERE, RIGHT NOW - 

JESUS JONES - 91 

ft 
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ABRACADABRA 
LIGHTS & SOUNDS 


THE DJ PRO SHOP 


“The DJ Pro Shop” 

#1 Nationwide DJ Supply Mail-Order Service 
Your Source for Equipment • Lighting • Special Effects 


featuring: Numark • Technics • Stanton • Crown • Nady • Shure • Ness • Denon • Gemini • Much more 


NEXT DAY DELIVERY • FREE CATALOG 


(516) 667-2300 


MOBILE MUSIC?. . .CALL OUR 12"/CD/45 HOTLINE (516) 667-1112 


Dear Mobile Beat: 

I, and many other DJs in my area, 
would wish you’d get off this copyright issue 
kick you've been on. As for myself, I've 
never had any problem with getting licenses 
or permission to play pre-recorded music or 
tapes made by myself. Myself or any of the 
DJs in my area for that matter have never 
heard of any problems in this area, and we 
wish you would stop stirring the pot. There 
is no problem. You guys are the ones that 
are going to make problems. The record 
companies are going to read all this bullshit 
andgetideasl As if they need more money. 
So please, just knock it off. Us DJs are 
starting to get very pissed off and will cancel 
our subscriptions if you don't quit it. 

David C, Miles t 

Miles Sound Productions 

Burbank, CA. 

Your letter echoed the sentiments of 
several DJ service operators who choose to 
believe that our article on potential copy¬ 
right areas could cause the music industry 
to take a closer look at the activities of 
Mobile DJs. The fact is, that stone was 
turned over some time ago. Our task, 
editorially speaking, is simply to let every 
mobile know what is, what isn't, and what 
may be construed as copyright infringe¬ 
ment. 

Obviously, it would not be in our own 
best interest as DJs, nor would it be journal¬ 
istically responsible for us to try create a 
problem where one doesn't exist. We simply 
report the facts and the fact is, this is not a 
new issue or one that should be ignored by 
any mobile DJ. As we pointed out in the 
article, (Copyright confusion, October/No- 
vernbar ’91), for a number of years, the 
record industry has been pushing Congress 


for the right to charge anyone who uses 
sound recordings in public performance. 
We also made it very clear that if a DJ uses 
"store bought" CDs, cassettes and records, 
there is, at present, nothing at risk. The 
reason you have had no problem in your 
area is that, at present, the record industry 
does not have the necessary enforcement 
tools. If and when Congress decides to 
grant the record industry the right to charge 
for public performance, you and the other 
DJs who share your feelings, could quite 
possibly be caught off guard. Burbank is a 
long way from Washington, DC, but that’s 
no reason to assume that what happens on 
Capitol Hill will have no bearing on your DJ 
service. This is not an issue to be ignored. 
It is atopic of discussion at virtually even/ DJ 
convention or gathering. We appreciate 
your letter and comments, and encourage 
you, and any other DJ with strong feelings 
(pro or con) on this issue to write to those 
who make the laws, not just to those of us 
who report on their effects. 


To rebound on the lighter side, we’ll 
wrap up this issue's Feedback with a little 
"humor” from DJs Steven Reese and I. 
MacCorquodale of Club Benz DJs, Sunder¬ 
land, Ontario. 

* 

10 WORST EXPERIENCES FOR THE 
HUMBLE DJ 

1. Some overzealous “spokesperson" 
from the crowd approaches with a cassette, 
entreating you to 'rewind to song 2 on side 
1 and play it, man, because the crowd are 
wanting for it, needing for that song!’ 

2. The proverbial anti-DJ comments: 


“You suck!"; “You gonna play anything 
good?!"; "Play something we can dance 
to!", etc. Nothing ruins a gig like an unap¬ 
preciative audience. The DJ and crowd 
share a symbiotic relationship. If the 
crowd's happy, the DJ’s happy, does a 
better job, and everyone has a better time. 

3. The small number of “ wallflowers" 
who ruin the fun for everyone by sitting 
around and claiming that they hate every¬ 
thing, but always inevitably show up at 
every function. Go figure. 

4. Waiting to get paid. In fact, any 
violation of a contract. 

5. Imbecilic fools, usually heavily in¬ 
ebriated, asking to "push buttons”, or sing 
slurred Hank Williams ballads on the mics. 

6. Overly curious guests who stomp 
carelessly over wires and cords, elbow 
their way past you, and start rifling through 
the music on hand to see "what you've 
got". 

7. Not knowing the electrical setup for 
each new venue and the unavoidable 
overloading of hundred-year old circuits 
which shouldn't be linked. 

8. Severely drunk and enthusiastic 
guests who flail around happily near your 
equipment, and barely comprehend any 
warnings you may shout. 

9. Unsuspected difficulties and the 
process of dealing with them while still 
keeping the beats steady - a light burning 
out, a speaker blowing, a tape being eaten 
in the middle of a track, a CD or record 
skipping, a brawl occurring near your setup.. 

10. And the all-time worst: A POWER 

FAILURE! This is where flustered DJs 

* 

often lose their cool, as they have to per¬ 
form a live comedy act or similar vocal 
presentation, while they pray for the elec¬ 
tricity to start circulating again. 


* 
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V* eicome to 1992 and Mobile Beat issue 
#6! With this edition, we are pleased to 
welcome several new advisors and con¬ 
tributors to our staff (see page 4). We 
greatly appreciate the input and assis¬ 
tance each of these individuals has offered, 
and continues to offer, in helping us live up 
to our commitment of providing you with all 
the Mobile DJ “News you can Use”. 

One of the new faces around the 
office is Mike Erb, owner of "Michael 'E' 
Mobile Sound". Mike’s designation is 
Mobile Beat ProFiles editor, and he’ll be 
helping select and interview DJs for future 
Mobile Beat ProFiles. The Mobile Beal 
staff is always searching for exceptionally 
enterprising DJs with aggressive ideas, 
unique marketing strategies orwhose per¬ 
formances are positively phenomenal! If 
this sounds like you, send us some back¬ 
ground information (news clippings, bro¬ 
chures, videos, etc.) and tell us why you 
would be a good ProFile candidate. A 
Mobile Beat ProFile is an excellent selling 
tool to show your prospects, as well as a 
nice thing to frame and give your folks on 
their anniversary! 

And now the news ... 

Star DJs Searching for DJ Stars 

When a large corporation cooks up a 
multi-city promotion that involves the use 
of local DJs, the hassles can be over¬ 
whelming. Often, the individual in charge 
of hiring DJs for the events starts with the 
yellow pages from each city, and stops 
when the most competent sounding mo¬ 
bile in each market has accepted the job. 
This approach, unfortunately, has lead to 


Beat^.— 

by Bob Lindquist 


varying standards of quality, professional¬ 
ism, appearance and presentation. 

Now, Star DJs Entertainment, Inc. of 
Old Bridge, New Jersey is preparing to offer 
corporate America a better way. Star has 
announced plans to establish a coast-to¬ 
co as t entertainment network to provide 
corporations the talent they need for na¬ 
tional promotions at locations across the 
U.S. Star president, John Murphy, says he 
sees this as another way of creating new 
opportunities for the DJ/entertainment in¬ 
dustry. He explained, “Up until now, a 
corporate promotion might involve the use 
of 150 to 200 different DJ companies. It 
only made sense to create a national net¬ 
work able to handle the 2,000 to 3,000 
events that a corporate client needs to 
execute". 

According to Murphy, Star DJs has 
secured national corporate sponsors for 
promotions in 1992 and is looking for mo¬ 
biles to join the network. He explains his 
goal is to, “Align the network with top play¬ 
ers and successful mobile entertainers from 
around the country to form a powerful asso¬ 
ciation that can handle tens of thousands of 


events nationally". He adds, "I have a 
corporate client who needs to execute 
2,000 events in April and May alone. The 
events range from the NCAA Final Four to 
in-store promotions and product demon¬ 
strations. What's more, they have offered 
us access to millions of dollars of audio and 
video equipmentthat can be loaned, leased, 
or sold to our network members". 

If you have an interest in the Star DJs 
National Entertainment Network, simply fill 
out and return the questionnaire below. 
You will then be contacted by a represen¬ 
tative of the company. 

How's Business? 

Calls have been coming into One Mo¬ 
bile Beat Tower from across the US and 
Canada asking how DJs in other parts of 
North America are doing. As is the case 
with all businesses, the recession is hav¬ 
ing substantial impact on DJs in some 
areas while others report their bookings 
are on the increase. How are things going 
for you? Was December up or down over 
1990 and how do you think the coming 
wedding season will compare to last year’s? 
Fax (or write) us a brief note and be sure to 
include where you are from and how the 
economy is doing in genera! in your area. 
Check for the results of this issue’s FAX 
POLL in issue #7. 

ADJA Update 

Organizers of the American Disc 
Jockey Association continue to busy them¬ 
selves with getting the word out to DJs 
across the US. Presently on the drawing 
board is a series of "Mini-Forums" to in- 


r 


NATIONAL ENTERTAINMENT NETWORK QUESTIONAIRE 

If you are interested in doing national eorporated events, complete and return this fonn - please print legibly, hall point pen preferred 
Business Home Phone 

Nome:_ Name:_ Busina®*_ 


Address: 


Address: 


City/Slate/Zipi 


City/Stale/Zip l 


Mdik:_ 
Home: 


Official Business Name: 


Haw many years in business? 


What kinds of events does your company do? 


How many years as a mobile entertainer? 


Are you: Ijicorporaied, partnership, DBA, sole proprietor? (circle 1) 
How many entertainers do you have access to?__ 


l lo w many entertainment systems do you control? 
Do you have experience with leaser Karaoke? __ 


Do you have experience in performing promotkaml events?_» 

Why would you like (o be part of this NATIONAL ENlliRTAINMENT NETWORK ? 


Do you: Own? Rent? Lease? your equipment (circle 1) 

If yes* dub or private parties? (aide) What I aser Karaoke do you have experience with? 

If yes. please attach a short summary of your experience. 


L 


Please return to: NATIONAL ENTERTAINMENT NETWORK, 400 Perrine Road, Suite 400B, Old Bridge, NJ 08857 


n 
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troduce the association to potential mem¬ 
bers face-to-face. The concept includes a 
tie-in a with a local DJ equipment dealer so 
that, in addition to seminars on business 
operations and a presentation about the 
association, attendees can also spend 
hands-on time with the latest equipment. 
These events will be scheduled so as not to 
interfere with your work schedule. If you 
would like to see an ADJA “Mini-Forum" in 
your area, contact your local equipment 
dealer, or call 1 -800-899-6727. 

Vin-ally! 

Music Management Service, Inc. of 
McLean, VA is now able to import almost alt 
of the top 40 songs that are no longer being 

* 

pressed in the US. On a recent singles 
chart published in Billboard magazine, only 
20 songs were available domestically on 7" 
vinyl, of the remaining 20,16 were available 
through MMS exclusively to DJs. Price per 
title is $3.89 with quantity discounts on 
large orders. MMS has operated a DJ 
businessfor over 20 years withover 100,000 
events in their history. The company has 
always believed that the best way to offer 
an up-to-date selection and stay within a 
set budget is to use 7' vinyl. For additional 
information and a list of selections available, 
write Music Management Services, Inc., 
1446 Emerson Ave. t McLean, VA22101. 

DJs Host "Music-On-Hold” 

WordPerfect corporation has come up 
with a unique way to lessen the frustration 
of being told to hold. The company is using 
DJs to entertain customers who call the 800 

line for technical assistance. The “hold” 

+ 

DJs play CDs, chat with customers about 
new software and estimate how long it will 
be before a technician will take their call. 
Time to start thinking of every company you 
can call and offer your services! (Thanks to 
Richard P. Dieguez, Attorney and Counsel¬ 
lor at Law, NY, NY for sending us this one.) 

Living Legacy 

It was front page news when SONY 
acquired CBS Records and took control of 
the Columbia and Epic labels. Seldom was 
it mentioned, however, that a third label, 
which was in its infancy at the time, was 
also part of the deal. Now, nearly two years 
later, that label has brought us several 
excellent reissues, including one that earned 
them a Grammy, The label is Legacy and 


it came to be a little over eighteen months 
ago with an excellent collection of hits from 
Paul Revere and Raiders. Legacy has just 
released its plans for 1992 and there is 
much good news. Most timely for DJ use 
are: a multi-artist CD entitled "St. Patrick's 
Day", “Luck Of The Irish" from the Clancy 
Brothers, and Mitch Miller's “Irish Sing-A- 
Long". Finally, we can toss those scratchy 
old Dennis Day and Bing Crosby LPs. 

Among the other Legacy titles awaiting 
their debut are: the Mountain classic, “Nan¬ 
tucket Sleighride", “The Essential Johnny 
Cash", Carole King’s 20th Anniversary col¬ 
lection, and three separate CDs in Legacy’s 
"Guitar Series’’ by Les Paul, Link Wray, and 
Cart Perkins. 

Glitter Goes for the Gold, Again! 

During the summer of ‘72, the Demo¬ 
crats nominated George McGovern for 
president, authorities nabbed the Water¬ 
gate "plumbers”, and former Alabama Gov¬ 
ernor George Wallace was paralyzed fol¬ 
lowing an assassination attempt. It was 
also the year Gary Glitter’s Rock N’ Roll 
(Part 2) was all over the radio. Now, 20 
years later, Glitter's {born Paul Gadd) ulti¬ 
mate golden oldie is returning as a single on 

■ 

the Rhino label. Why, you ask? We’d like 
to think it was because the song fared well 
on the MB All-Time Top 200 (Issue #5), but 


the fact of the matter is that RockN’ Roll Part 
2 has become a favorite anthem among 
hockey fans throughout North America. 
According to Rhino, Rock N' Roll (Part 2) 
has most recently become popular among 
fans of major sporting events including the 
1991 World Series. Once again, a song that 
MDJs have been spinning for almost two 
decades is in the news, and who gets the 
credit?.. The Twins and The Braves! The 
song is available as a single, b/w Rock N' 
Roll (part 1) and on the new Rhino CD, Rock 
& Roll: Gary Glitter’s Greatest Hits. 

Just A Rumor? 

It's been on the DJ grapevine that, as of 
January 1, 1992, Panasonic ceased pro¬ 
duction of its popular Technics SL1200 MK 
II turntable. We called the company's cor¬ 
porate communications office in Secaucus, 
NJ, and were given the official word: "Why 
would we stop production of the best selling 
turntable we've ever made?".. ‘nuff said. 

Mother/Son Update 

in our last issue, we asked for some 
suggestions for the occasional Mother/Son 
dance. Rockin’ Rich Nordheim of Wilkes- 
Barre, PA, says his favorites are: Whitney 
Houston’s, Greatest Love of All, Times of 
Your Life by Paul Anka and the multi-pur- 


Music Cases 
DJ Consoles 
Rack Cases 
CD Files 
Carry Cases 
Amp Racks 




Custom Cabinets & Cases 
for the mobile DJ 



(508) 927-6984 
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pose Kenny Rogerselassic, Through The 
Years. From Los Altos, CA, Steve 
Wozniak, owner of a Sound Investment, 
adds Unforgettable by Nat and/or Na¬ 
talie Cole, Bette Midler’s Wind Beneath 
My Wings and one that I personally was 
unfamiliar with, Thank You, by country 
star Ricky Scaggs. The peak wedding 
season is fast approaching so if you 
have a particular Mother/Son song that 
works for vou. let us know. 


Recordable CD Update: Don Holcombe of Arlington, VA wrote us recently regarding 
the statusof CD recorders (notto be confused with the Sony Mini Disc system - Mobile 
Beat issue #4). To Don, and many other DJs, recordable CDs could be the perfect 
way to get all their music into one format. The technology does exist, but is it in the 
budget? CD recorders, like the Denon DN-7700 pictured above, feature the latest in 
CD technology and simplicity of operation. Denon claims recording a CD with the DN- 
7700 is as easy as making a cassette tape. It's priced at just $16,000. II you want 
to transfer your vinyl collection to CD, you'll need an audio interface (an additional 
$4,000). Actually, the unit is specifically tor professional use and is available only 
through professional equipment distribution channels, but, we can dream! j*T 


Congratulations: 

Ness / Optec of Hackensack, New 
Jersey recently recognizedthe following 
members of their distribution network for 
outstanding contributions during 1991: 
Rep of the year - 
Image Marketing, California 
Distributor of the year - 
Audionova, Quebec 
Dealer of the year - 
Herme’s Music, Texas 



More Power To You 

F ET-1000, FET-1500, FET-2Q00 Introducing the latest series of professional power amplifiers from 
Ashly, featuring more models, with more power, than ever before, From movie (healers featuring the 
sonic excellence of Lucasfllrris THX™ sound reproduction systems to outdoor stadium events covering 
well over 80,000 satisfied audio enthusiasts, Ashly amplifiers have developed a solid reputation for 
rock steady performance and near-perfect reliability, And now that legendary Ashly power advantage Is 
available in even more configurations to meet the needs of any amplification situation, 

Ashly amplifiers utilize Power MOS-FET Technology to achieve superior overload and square wave 
response, with no ringing or unwanted transients that degrade program material. Ashly amplifiers are 
stable into virtually any load and deliver full output even under the most demanding circumstances. 
Unrestrained, uncolored sound reproduction with remarkable accuracy Is assured by choosing Ashly for all 
your power needs. All Ashly amplifiers are now backed by our exclusive Five Tear Worry-Free Warranty, 


RATING 
ASHLY'S 
FET SERIES 
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Ashly Audio Inc. 100 Fernwood Ave Rochester NY 14621 
Toll Free (800) 828-6308 In NYS (716) 544-5191 
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What’s New? 


Punch Packing Pro-board Premieres! 



Flexibility is the major feature of the 
DJM-8 OJ Production Mixer from Furman 
Sound, Inc. This new board has 8 stereo 
inputs (2 phono / 6 line) which may be routed 
to four inputs. You then have the choice of 
going to a crossfader or straight to the amp. 

If the crossfader goes flat on the road, your 
spare can be easily dropped in. In addition, 
the DJM-8 has on-board 3 band EQ and dual 
VUs keeping watch on the main outputs. 

Microphone equalization is provided along 
with two talkover mic inputs, each with its own level control. The 
'PUNCH'™ comes in the form of extra bass from a proprietary 
Subharmonic Processor. Want more? How about a "Beat Sync 11 
LED at each end of the crossfader to facilitate mixes without 
missing a beat! Oodles of outs are provided for tape dubbing, 


UlHEn SOCTlETHlflG 
DEVELOPS 

TELL MOBILE BEAT! 



lighting, and for a mono subwoofer system. Somebody has been 
doing their homework! For more information contact Furman 
Sound, Inc. 30 Rich Street, Greenbrae, CA 94904 
(415) 927-1225 




Send press releases, photos and information on your new 
products, services and technologies to: What's New, c/o 
Mobile Beat Magazine, P.O . Box 43, East Rochester, NY 
14445. (FAX- 716-385-3637). Photographs should be sent 
by first class mail or overnight courier service only. Unless 
requested, materials will not be returned. 


Hitting High & Low-end 


The "Producer Series" of speakers from Gem Sound is designed for 
demanding DJs and club installers looking for high performance at an 
affordable price. The new series includes: the 12TE, which handles 150 
watts RMS and features a low-frequency 12" EV driver and 4" by 10" horn 
with 1 1/2" piezo driver; the 150 watt 15TE, with a 15" EV driver for the lows, 
7” by 15" horn with 1 1/2" mid-range compression driver and 3” Motorola 
bullet horn tweeter; and the 215TE which can handle up to 300 watts using 
the same components of the 15TE with an additional 15" E V driver for added 
bass. The 15TE and 215TE feature separate input jacks for biamping. All 
come complete with metal grills, corner hardware and carrying handles. 

For those just breaking into the DJ business, or looking for an excellent 
speaker for use at home, Gem has introduced the "Starter Series". This 
family consists of four models priced from $74.95 to 149.95 (each). The DJ8 
and DJ10 are compact speakers handling 50 watts and 60 watts respec¬ 
tively. At the upper end, the DJI2 and DJI5 have 12" and 15" woofers 
respectively and a single 3" by 7" horn tweeter. Power handling forthe DJ 12 
is 75 watts RMS and 100 watts RMS forthe DJI 5. Both models have carrying 
handles. For more information contact: Gem Sound Corp, 600 East 
156th Street, Bronx, NY 10455 (212) 292-5972 



The 4 Producer Series' from Gem Sound includes 
(L toR) The 15TE, 12TE and215TE 
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Remember These? 

Reports that vinyl is dead have been greatly exagger¬ 
ates, especially in DJ circles. The fact is there is still a bt of 
vinyl out there and many DJs are just not ready to go CD. As 
long as there are records, they’ll be a demand for quality 
turntables. With this in mind, MBT Lighting & Sound has 
unveiled the DJ-t 900 professional DJ turntable. With direct 
drive, pitch control (+/- 3% minimum), quartz accuracy, ! 
aluminum die-cast platter and electronic braking, the DJ- 
1900 has all the features necessary for DJ use. Signal to 
noise ratio exceed 55db, wow and flutter is less than 0.15% 
WRMS. Weight: 201bs. For more information, contact 
MBT Lighting & Sound, P.O. Box 30819, Charleston, SC 
29417. 1-800-845-1922 


Rack N’ Roll! 

With rackable equipment now the standard for DJs, 
musicians and engineers, this new design should be a wel¬ 
come alternative. Fox’s "Rack N' Roll" is a simple, light, 

affordable ($99.95 
list) and expand¬ 
able way to safely 
rack mount equip¬ 
ment. The units 
are constructed of 
box tubular steel, 
drilled and tapped 
for standard rack 
spacing as well as 
stacking. A 
wooden road box 
with decorative 
side panels is available. For more information contact 
Sound Designers Studio, 424 West 45th Street, New York, 
NY 10036-3565 (212)757-5679 



Storm Front 1 1 its 
Dancefloor 

Picture seventy beams of mufti-colored light moving back 
and forth across a 
packed dancefloor 
and it’s easy to un¬ 
derstand why 
American DJ named 
this effect the Ty¬ 
phoon-70. The unit, 
which is one of sev¬ 
eral new effects from 
ADJ, uses two 400 
watt EVD lamps and 
thirty five lenses to 
create a powerful 
800w lighting effect 
that makes an ideal centerpiece. A built-in microphone and 
motor keep the beams moving to the beat. With a weight of 

43lbs., it's mobile as 
well. Suggested re¬ 
tail: $1299. 

The Jewel is an 
extremely affordable, 
300w special effect 
that produces very 
tight, multiple beams 
of light that rot ate back 
and forth to the music 
via an internal micro¬ 
phone, The Jewel 
comes in clear or 
multi-colored and is fan cooled. At just 7lbs, the unit is easily 
carried and mounts to a tripod. Suggested retail: $189. 

The P-56/Can is a low profile black steel Par 56 can. It is 
ideal for low ceilings 
or light stand sys¬ 
tems and weighs just 
3lbs. The unit comes 
complete with 
socket, cord and 
plug, gel frame w/ 
lamp safety screen, 
and wiring hardware. 

Suggested retail: 

$49. 

For more in¬ 
formation on these, 
or other products 
from American DJ 
Professionals, Call 1-800-333-0644 
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‘GNOME’ COUNTS BPM, 
HAS EAR FOR PITCH. 

Still using your wrist watch to determine BPM? Now, there is a much 
simpler and more accurate way to count beats. The Metrina-Mufti 353 Digital 
Metronome, makes beat counting as simple as tapping along with your finger. 
It’s extremely precise and can produce BPM indications from 30 to 240. An 
oversize digital readout makes use extremely convenient, even in low light 
conddions. In addition, the device has a chromatic scale pitch reference to tell 
you what key a particular song is in. K that weren't enough, it is also a 
countdown timer with stopwatch. In all, the unit, which you can fold up and carry 
in your pocket, performs six different functions. Priced at $79.95 (plus $3 
shipping). The Metrina-Multi 353 Digital Metronome is available from Good 
Times Entertainment, 2945 N, Los Olivos, Suite #107, Oxnard, CA 93030. For 
more information, call (805) 486-3548 



FUTURE ADVERTISERS! ... HERE’S PROOF. 


“MOBILE BEAT has certainly one of the best avenues we have used to present our products to 
our customers. It seems everyone across the country reads MOBILE BEAT. When I ask, ‘How did you 
hear about us?’, the common reply is ‘I saw your ad in MOBILE BEAT!’ ” 

... Dave Miller, National Marketing Director, KLS Electronics, USA 


We ashen a tew BJs what they 

wanted in a mixer... 
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...and we gave it to 'em! 

Introducing Furman’s DJM-8 DJ Production Mixer 
with the PUNCH™ Subharmonic Processor, the ultimate DJ 
creativity tool. For more information, call or write: 
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Furman Sound, Inc. 

30 Rich St. 

Greenbrae. CA 94904 USA 


Phone; (415) 927-1225 
Fax:(415)927-4548 
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DJ's, HERE'S A HEAVYWEIGHT AMP WITHOUT THE WEIGHT 


1,000 WATTS, 13 POUNDS 

MODEL 800-SR-4 offers 400 Watts/CH into 4 ohm 
speakers with 1 00 watts/CH headroom, 275 watts/ 
CH into 8 ohm speakers, only 7,5" deep. High 
efficiency of 90% makes this amp light with no 
noisy fans. 



AFFORDABLE, RELIABLE, HIGH QUALITY DIGITAL POWER FROM: 

ELECTRO FORCE CORP., 727 OAKSTONE WAY, ANAHEIM, CA 92806 (714)774-3666 


Records, Tapes, 

& CDs On Desktop! 

New lor DJs using IBM and IBM compatible computers is 
The Mega-Huge LP/tape/CD data base and invoicing 
system’ from PowerBuy. Jim Eikner, Systems Manager for 
the Austin, Texas, based company says the system gives DJs 
instant access to over 40,000 titles and allows them to 
purchase selections at wholesale prices. 

The concept is simple. Users purchase the database, 
install it on their computer hard drive, and have immediate 
access to virtually every song available in North America. The 
“Mega-Huge" system displays songs by title, artist and origi¬ 
nal product number along with available formats (LP, CD, or 
Cassette tape). 

Users can purchase any song in the data base simply by 
entering the product numbers in the invoicing section, then 
send the invoice along with Visa/Mastercard number, cash¬ 
iers check or money order. Orders are delivered normally 
within four weeks. Minimum order is $125, and prices are 
fifteen to twenty-five percent ^ 
below average retail. Sales 
tax is applicable only when 
the order is from within the 
state of Texas. 

The database is 



as 



available direct from 
PowerBuy on a series 
of diskettes with com¬ 
plete instructions for 
just ten dollars (covers postage, handling and production) or 
as a compressed archive in ZIP format through the GEnie 
network. There is no charge aside from connection and use 
time. Eikner says the database is updated quarterly, and new 
releases are usually available before they reach the store. 

Recommended for use with a 640K or higher RAM, IBM 
or IBM compatible computer. Hard disc with eight and ten 
megabytes free space is required. For more information, 
call Jim Eikner at 1-800-324-4414, or write PowerBuy, 
7113 Burnett Road, Suite 110, Austin, TX 78757 

-7 


Jet Fuel For Scratch Jocks 



Put a sharp, percussive edge on your scratching with a set 
of "Jet Fuel’s Transformer Buttons". Developed by DJ Dan 
Curry, of Apollo DJs, Little Rock, Arkansas, the device gives DJs 
an alternative to cross fading. The device connects between the 
turntable outputs and mixer inputs. An oversized red button on 
each unit allows the user to punch audio in and out. A bypass 
switch enables the device to be easily taken out of the audio 
chain when notin use. Priced at $35.00 2for $55.00. To order 
or for more information, call 1-800-322-1895 



‘Taster Spin Cycle” 

Owners of Record Doctor™, Record Master™ and Nitty 
Gritty™ Modell record cleaners will benefit from a new device from 
KAB Electro-Acoustics. “The Gliding Platter” component kit con¬ 
sists of a specially designed needle bearing and alignment spacer. 
When properly installed, the components virtually eliminate all 
rotational friction between the platter and the machine, making 
manual rotation significantly easier. For more information: K-A-B 
Electro Acoustics, Plainfield, NJ (201) 754-1479. 
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The Digital 

Compact Cassette 
Format_ 


TECHNOLOGY 

UPDATE 


By Gerry Wirtz 


THE NEW TAPE FORMAT FOR 
MUSIC SOFTWARE 


Gerry Wirtz is Senior Product Manager 
Hardware/Software, Philips International 
B. V. Eindhoven, The Netherlands 


The Digital Compact Cassette 
(DCC) will be the third product for which 
Phillips has set a major world standard. 
The Audio Compact Cassette was first 
in 1963, followed in 1982 by the intro¬ 
duction of the Compact Disc. At the time 
Phillips invented the Audio Compact 
Cassette, the company had already rec¬ 
ognized the vital importance of world¬ 
wide standards. As standards were 
then set by individual companies 
working on a regional basis, Phillips 
went as far as to give the technology 
away for free. In the ’80s, when 
Phillips began to look for a successor 
to the Compact Cassette, the same 
drive for world standards made it one 
of the main partners in the Digital 
Audio Tape (DAT) standardization 
process. 

Close to the market launch of DAT, 
it became clear that prerecorded soft¬ 
ware would not be available on this 
medium. This placed DAT in a very 
difficult position. Moreover, DAT ma¬ 
chines can not play existing analogue 
cassettes, and the analogue cassette 
market is booming. Over 500 million 
cassette players of various kinds had 
been sold and pre-recorded cassette 
sales were running at some 640 million 
a year, and the market was showing a 
healthy rate of growth. It was obvious 
that DAT would not be able to replace 
this tremendous momentum in the ana¬ 
logue cassette market without software 
availability. 

As Phillips studied this situation in 
detail, it became clear that the playback 
function was of greater importance than 
was previously understood. Seventy- 


five per cent of all audio products with a 
cassette function areforplaybackonly, and 
have no recording option: for example, 
stereo headphone players, car cassette 
combinations and other mobile audio 
equipment. 

The overall conclusion was that re¬ 
cording functions are mainly bought for 
consumers to make tapes for playback in 


“THE DIGITAL COMPACT 
CASSETTE SYSTEM IS A 
DIGITAL EXTENSION OF 
THE COMPACT CASSETTE 


their other portable and personal audio 
equipment. The playback products are 
therefore the driving force, rather than the 
recorders. And since playback equipment 
depends on pre recorded software, that is 
the key issue. 

The basic dimensions of the DCC are 
the same as those of the Compact Cas¬ 
sette. However, it is flat with a cover that 
slides away when the cassette is loaded 
into the deck, protecting the tape against 
dust, soiling andl damage. When closed, 
the slider also locks the hubs. 

As all players will be equipped with an 
auto-reverse mode, it is no longer neces¬ 
sary to have holes for the reels on both 
sides of the cassette. One side is closed, 
allowing the display of graphic artwork or a 
list of music titles. On blank cassettes the 
tape length is indicated with holes in the 


casing. A record protection switch is 
also incorporated in the design. 

DCC is a combination of proven 
Compact Cassette technology with new 
digital processing and recording tech¬ 
niques. This new system uses tape that 
is produced in high volumes (like video 
tape). This limits the minimum wave¬ 
length to about 1 um. As it should be 

■ 

compatible with existing mecha¬ 
nisms, the tape speed remains at 
4.76 cm/sec. 

Two different kinds of data are 
recorded on the tape: the main data 
on 8-tracks, and auxiliary data on 
one track. The signals recorded on 
tapecan be divided into tapeframes. 
An Inter Frame Gap (IFG) with vari¬ 
able length is provided between tape 
frames to accommodate for small 
deviations (such as clock jitter) from 
the sampling frequency used during re¬ 
cording. Its nominal length is 64-bit 
periods, corresponding to about 0.4 per¬ 
cent of the nominal tape frame length 
(including IFG) of 16,384 bit periods. 
The IFG carries a signal that has alter¬ 
nating polarity at every bit position. 

Being compatible with Compact 
Cassette, DCC offers the best opportu¬ 
nity available for consumers and indus¬ 
try to enter into the field of digital record¬ 
ing. It is expected to become a mass- 
market product offering new opportuni¬ 
ties to the software industry for distribu¬ 
tion of pre-recorded music. 


Originally published in Professional 
Sound, Norris Publications 
3284 Yonge Street, Toronto, Ontario 
M4N 3M7. Reprinted with permission. 


16 


Mobile Beat 












































I 


PRODUCT RE VIE 


In Search 
f if Excellence 



By Henry Collins 


Stanton PMC900 

Stanton's newest DJ mixer combines 
production board features and perfor¬ 
mance with exceptional m ixing ease. The 
Stanton PMC900 is about as close as you 
can get to a professional mixing board 
without setting foot into a studio. This 19" 
rack mount board has a four-channel 
buss with inputs for four turntables and 
eight line sources (1 phone, 2 line x 4 
channels). The styling and finish is clean, 
meticulous and very distinctive. Layout 
and placement of the controls is unclut¬ 
tered and facilitates use. 

Front panel controls. Among the 
PMC900 S front panel controls are: a 
rotary high and low EQ control; gain; 
input selection switch; pushbutton 
effects send; vertical fader; and 
pushbutton crossfader defeat for each 
of the four channels. Channels one and 
two are assigned to the left crossfader 
position while three and four reside to 
the right of the fader. I found this 
approach to be an excellent alternative 
to assignable crossfaders. With inputs 
for four turntables (two on each side of 
the crossfader), the PMC900 offers 
ample input options, eliminating the 
need for an assignable crossfader. A 
crossfader defeat switch on each of the 
four input channels offers the added 
flexibility of mixing with or without the 
crossfader. Four green LED indicators 
let you see at a glance which input 
channels are routed to the crossfader. 
As for the action on the crossfader, the 
glide is smooth as glass while the 
vertical faders were tight and sure. 

Production board features. The 

features that immediately betray the 


PMC900's production board pedigree are 
rotary gain and EQ plus pushbutton 
effects send controls on each Input 
channel. The EQ consists of a dual pot 
which provides high and low frequency 
boost and cut. Those accustomed to 
separate bass and treble control knobs 
might find this feature a little awkward. 

The effects send on each channel 
routes stereo program material to two 1/4” 
phone jacks on the rear panel for use with 
outboard effects equipment. A matching 
set of phone jacks is also provided for the 
effects receive enabling you to connect 
signal processing devices, including digital 
delays, limiters, noise gates, etc. Front 
panel send and receive level controls allow 
you to balance the effects/program mix 
with studio precision. 

Added extras. For lightning fast crash 
mixes and transformer effects, The 
PMC900 has two transformer pushbut¬ 
tons, one on each side of the crossfader. 
These large, spring-action switches 
bypass the crossfader enabling you to 
instantly insert source material with the 
push of a button. When used in conjunc¬ 
tion with the crossfader, a variety of 
precision mixes and transformer effects 
can be performed with pushbutton ease. 

One item that is sure to become a hit 
with DJs is the “House Loud” feature. This 
provides a 3dB boost in signal gain with the 
push of abutton, A second push returns the 
program back to the previous level. DJs will 
find this excellent for pumping up the vol¬ 
ume momentarily for added dance floor 
excitement. 

Cue selection on the PMC900 is ac¬ 
complished by pressing one of seven push¬ 
buttons. LEDs provide quick identification 


A hands on comparison of 
two hot high-end DJ mixers 


of the cue channel in use. The spacing 
between the pushbuttons is a little too 
close for fast and comfortable operation. 
Other front panel controls and features 
included a sub master level control, talk- 
over with adjustable level, main mic pan 
and sub mic level control. 

Rear panel features. The layout of 
the PMC900's rear panel is clean and 
very straightforward. Quarter-inch 
phone jacks predominate the output 
section with the exception of two 
balanced XLR jacks tor the main out. 

The 1/4” phone outputs include a 
stereo line out, stereo aux send and 
receive, stereo sub master and mono 
sampler out. 

The PMC900’s rear panel boasts a 
total of four stereo phono, and eight 
stereo line input jacks. The main mic 
input has an XLR jack while the sub mic 
input utilized a 1/4" phone jack. 

One problem I have with the rear 
panel, which is actually the top side panel 
of the chassis, is with the placement of 
the XLR jacks. When an XLR connector 
with cable is inserted into the jack, the 
cable extends beyond the top edge of the 
front panel and can be a problem when 
mounting the unit into a console rack or 
counter top enclosure. To solve this, 
simply allow adequate space above the 
top edge of the front panel for cable 
clearance. 

The suggested retail price of the 
PMC900 is not available at this time but 
my guess is that it will hit the streets at 
about $1,300. For additional information, 
contact Stanton Electronics, 101 Sun- 
nysideBlvd., Plain view, NY 11803 (516) 
349-0235. 

Biamps* Advantage 
SCM7500 

If you have been dreaming about all 
the features and functions you would 

Cont'd 
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love to see in a mixer, open your eyes and 
take a look at Biamp's Advantage SCM7500. 
This mixer is packed with everything you 
would expect from a DJ dream machine. 
From the moment you lift itfrom the box and 
survey its seemingly endless f ield of knobs, 
faders, pushbuttons and indicators, you'll 
know this is no ordinary weekend party 
machine. 

Front Panel Controls. Virtually every 
inch of the SCM7500's front panel has 
been devoted to an LED, rotary pot, 
pushbutton, fader control or meter 
display. At first glance, the presence of 
all these controls and knobs is somewhat 
intimidating. After a quick tour, you soon 
find that the SCM7500 is very user 
friendly. Like Stanton's PMC900, the 
SCM7500 features a four channel buss 
along with inputs for three turntables and 
seven line sources. The crossfader is 
assignable giving you the ability to 
position any input to the left or right of the 
fader. Two rotary controls, one on each 
side of the crossfader, perform the assign 


functions. Dual three band EQ provides 
program equalization on each side of the 

r 

crossfader. A defeat switch is provided 
to disable the crossfader so you can mix 

directly from the input channels. 

% 

One innovation that is certain to win 
praises from installers and DJs is the 
SCM7500's VGA controlled crossfader. 
Instead of sending program signal through 
the crossfader, the dual element slider con¬ 
trols a matrix of four Voltage Controlled 
Amplifiers which adjust prog ram gain. This 
revolutionary approach eliminates signal 
drop out and noise due to mechanical wear 
in conventional sliders. 

A host of mixing options. The SCM7500 
has two XLR mic inputs with switchable 
effects loops and switched phantom power 
for use with professional studio micro¬ 
phones. Each mic input also features three 
band EQ, cue buttons and talkoverswitches 
with adjustable program attenuation. 

For dramatic bass, the SCM7500 has 
Biamp’s Unique Bass impact Circuit. Origi¬ 
nally introduced on the DJ5001, this dy¬ 


namic expander monitors program material 
below 100Hz and provides a 6 dB boost in 
signals that are 6 dB above the average 
signal level. This provides enhanced bass 
performance without introducing low fre¬ 
quency noise which can occur when the 
entire low frequency range is boosted. 

Everyone knows that to get ground¬ 
pounding, pelvis-shaking bass, you need a 
separate sub bass enclosure which gener¬ 
ally requires the use of an outboard active 
crossover. The SCM7500 solves this prob¬ 
lem with a separate sub woofer output and 

* 

variable low pass crossover. This balanced 
mono signal is supplied via a single XLR 

connector at the rear panel. With the push 

* 

of a button, this same output can be switched 
to a full range mono signal. 

The total package. Further proof of the 
SCM7500'$ heritage as a club mixer can be 
seen in it's comprehensive mix of output 
and monitoring options. The SCM7500 of¬ 
fers balanced XLR connectors for the main 

Cont'd on page 36 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Sp acc Rack and Stand 
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Travel Cases 
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Cassette Cases 
Available in Any Case Style 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 
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Retrospect: 

One Last Look at 1991 


by Rex Rutkoski 

It began with a patriotic bang — the big 
bang of Desert Storm — and it ended with 
a controversial touch — Michael Jackson 
touching himself in front of a worldwide 
video audience. Such was 1991, a curious 
12 months in which the music industry 
found itself held hostage by the war and 
then the recession. 

It was a year in which the censorship 
debate would not go away, when the 
strange bedfeltowsof rap and country music 
seemed to become part of the mainstream, 
when Metallica was we loom ed th ro ug h th e 
front door. 

It was the year the music died for 
superstar promoter Bill Graham; for the 
brilliant, if sometimes misunderstood, jazz 
of Miles Davis; for the "Eight Miles High” 
flight of original Byrds’ member Gene Clark; 
forthe soulful power of David Ruffin, a lead 
singer of the Temptations; for the intensity 
of Steve Clark, a founding member of Def 
Leppard; for Steve Marriott, an alumnus of 
the Small Faces and Humble Pie; and Doc 
Pomus, whose songwriting put tuneful 
words in the mouths of Elvis Presley, Ray 
Charles, the Drifters, Coasters, Dion and 
others; and it was the year the cool jazz 
saxophone of Stan Getz was silenced; and 
the year the music died for Leo Fender, 
whose guitars gave voice to rock 'n’ roll; for 
the Rev. James Cleveland, who sang his 
gospel; for Dottie West and her country 
dreams; and Freddie Mercury. 

1991 was a year for music to embrace 
new names such as Jesus Jones, C&C 
Music Factory, Color Me Badd, EMF, 
Smashing Pumpkins, Sam Phillips, Marc 
Cohn, Seal Nirvana, Pearl Jam, Naughty 
By Nature, Extreme, the Black Crowes, 
Firehouse, Alan Jackson, Travis Trrtl and 
Chris Whitley. A year that Garth Brooks 
became a household word; when Amy 


Grant proved it was not necessary to lose 
faith to go commercial; when the booming 
voice of Michael Bolton served notice it 
was hereto stay; when Yes members put 
aside differences to try to make a difference 
in concert; when some old friends, such as 
Bob Seger, Genesis, Sting, Rush, John 
Mellencamp, U2, Van Halen and Dire 
Straits, returned with new records. 

The cinematic side of theyear brought 
such musical icons as Jim Morrison (still 
dead, but stilt hot) and Madonna to the 
screen in TheDoorsaod Truth orDare, On 
the tube, it was “Happy Birthday MTV'’ as 
Music Television celebrated its 10th year. 

Billboard seemed to change the fates 
of rock 'n’ rollers and others when the 
music trade bible adopted a new method 
of tabulating chart positions. The publi¬ 
cation went with a computerized point-of- 
sale process instead of relying on listings 
phoned in from record stores. Acts that 
were strangers to the Top Ten enjoyed 
some time in the spotlight. Some industry 
execs howled, charging that the system 
did not provide a representative sampling 
of sales. By year's end, they seemed to be 
adjusting. 

On the environmental front, record 
companies tried to address the concern 
that cardboard long box” packaging for 
CDs is wasteful. Alternatives for the dis¬ 
posable packaging continue to besought. 

The year brought boxed CD sets of 
the music of such disparate artists as 
Crosby, Stills and Nash, Aerosmith, Jimi 
Hendrix, the Clash, Barbra Streisand, 
Chicago, Billie Holiday, Lynyrd Skynyrd, 
Judy Garland, the Carpenters, King 
Crimson, Ray Charles, Patsy Cline, Lou 
Reed, and even the Monkees. 

1991 wasthe yearthat Guns N'Roses 
finally delivered some new product, the 



two album, Use Your illusion I and II, then 
took to the road. Confusion reigned in St. 
Louis as Guns' fans rioted at a new am¬ 
phitheater. On the East Coast, Paul Simon 
demonstrated it was still possible to make 
music peacefully, as he presented a free 
concert to an estimated 750,000 people in 
New York's Central Park. Natalie Cole 
surprised with a major hit album, Unfor¬ 
gettable, a tribute to the music of her 
father, Nat "King" Cole. 

The recording industry reserved New 
York's Radio City Music Hall to present its 
highest honors, the Grammy Awards. Phil 
Collins received Record of the Year for 
"Another Day in Paradise." “From A Dis* 
tance," as rendered by Bette Midler, was 
named Song of the Year. Mariah Carey 
was cited as Best New Artist. Quincy 
Jones won six Grammys, Album of the 
Year (Back on the Block) among them, In 
a curious pairing, Jack Nicholson presented 
Bob Dylan with the Lifetime Achievement 
Award. In the MTV Music Awards, R.E.M. 
won big with Video of the Year, Best Group 
Video, Best Direction, Best Art Direction, 
Best Editing and Breakthrough Video 
awards. Van Halen made their first live 
television appearance. Queen-sryche, 
enjoying their greatest year of recognition, 
won the Viewer's Choice Award. 

The Rock ‘N’ Roil Hall of Fame in¬ 
ducted its new class, including LaVern 
Baker, John Lee Hooker, the Impressions, 
Jimmy Reed. Wilson Pickett, Howlin’Woff, 
Ike and Tina Turner, the Byrds, Ralph 
Bass and Dave Bartholomew. 

It was a year that a book called "50 
Ways to Fight Censorship," edited by pio¬ 
neering rock journalist Gave Marsh, 
seemed necessary. 

1991—it was a year that the music 
industry probably won't look back on with 
any real nostalgia. 

Reprinted with permission from 
‘Freetime' Magazine, Rochester, NY 
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Hit Music Libraries For Mobile and Club DJs !' 

Professional Equipment for the Entertainment Industry 

For a FREE CATALOG Phone or Fax; (519) 743-6231 or (416) 891-2850 



REMIX report 


by VJ Joe' Ragona 

highlighting the best from independent remix services 


First off I want to thank all of the remix 
companies that are supplying us with 
their product and secondly, this great 
magazine forgiving me the opportunity to 
communicate with all of you fellow jocks. 

At press time, I had just received the 
latest Prime Cuts release. Let me tellyou 
that it was worth waiting for!!! They begin 
this issue with a solid remix of both “To 
Blind To See" from Kim Syms and the 
dance floor shaker by Ce Ce Peniston - 
"Finally". 

Now most DJs I know hate to mix Ce 
Ce because the intro and outro (you 
know, the one way down at the end of the 
song?). Well PC took away this problem 
by adding a clean 32 beat intro and some 
piano fills for the missing charisma the 
original lacked. The chorus starts right 
away and carries throughout the mix. 
Mixing points are placed perfectly. 

Kim Syms is rising on the charts with 
“To Blind To See”. Again the PC boys 
make it easy to enterthe mix and do some 
fancy restructuring of the original twelve 
inch. (It needed it.) We are teased parts 
of the chorus at the beginning and then 
Kim makes her debut. A great build up!!! 

Every remix service has touched 
upon "Set Adrift on Memory Bliss” from 
PM Dawn but this version features some 
of the cleanest cutting I've heard in a long 
time. The mix is smooth and jumps back 


and forth between PM Dawn and Paid In 
Full. 

Now, before this version of “The Be¬ 
ginning'^ Seal, I wouldn't touch the twelve 
inch. The new'electro feel'in the remix has 
me programming this one now! The mixing 
points are there for master mixers and the 
vocals are placed nicely throughout the 
entire cut so you can jump in at realty any 
point! 

The rest of the issue features Nia 
People’s "Street of Dreams" (another clas¬ 
sic restructure job), “House Party II” by 
Tony, Tone, Toni (not worth it’s weight in 
vinyl in my opinion) and "Get The Big Bass" 
by Bass Bumpers (great for the hip house 
DJs)!! 

One other service this month deserve 
a honorable mention which is FunkyMix 
10. Their rendition of “Set A Drift On 
Memory Bliss" will blow your mind! Edits, 
samples, stop effects and other editing 
tricks I cant even describe on paper! Now 
this mix is strictly for the DJs that enjoy 
busy mixes. From the second you put on 
the remix, you'll think your turntable needs 
a new motor. 

Their tong awaited, much to late, ”1990 
Medley Part II” was good but a bit disap¬ 
pointing from this reviewer’s point of view. 
Judging from classic Ultimix end-of-the- 
years medleys for 1987 and 88, it doesn’t 
live up to their reputation. Some edits are 


great but they lost the blending creation of 
past medleys. 

If you like rap and R&B, FunkyMix is 
for you. “We Can Do This" f rom Kid Panic 
has the old SOS Band sample riff from 
Take Your Time Do It Right” in there and 
it really makes the entire song worth 
playing. 

FunkyMix features “Ring My Bell", 
“Doo Doo Brown" from 2 Hyped Brothers 
and a Dog, BG and the Prince of Rap's 
new tune called "Gimme The Music", 
"Word To The Mutha", 2 Live Crew's 
latest controversy “Pop That Pussy", 
“Can’t Truss It” and "Big 12“ from The 
Don. As I mentioned earlier, you have to 
enjoy rap along with R&B to follow these 
remixes through. 

There are many more remixes to 
cover. I will touch upon the new Clubtrax 
next time around. Until then, Keep Spin- 
nin' Loud!!! Jjf 


Joe Ragona is president of Spinning 
Sound Enterprises, Toronto, a distribu¬ 
tor of remixes to DJ members through¬ 
out the U.S. and Canada. For mem¬ 
bership information, call (416) 398- 
8558. Remix services which have 
product for review, should call or write 
Spinning Sound at 260 Spinnaker 
Way, Unit #7, Concord , Ontario, L4K 
A9P 
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Dance / Top 25 


1. CHANGE - Lisa Stansfield 
Arista - 106 BPM 

2. JUST A TOUCH OF LOVE - C&C Music Factory 
Columbia - 122 BPM 

3. IT SHOULD HAVE BEEN ME - Adeva 
Capitol - 118 BPM 

4. SET ADRIFT ON MEMORY BLISS - PM Dawn 
Island - 100 BPM 

5. MOVE ANY MOUNTAIN - Shamen 
Epic - 120 BPM 

6. I' M ATTR ACTED TO Y OU - Cookie Watkins 
Smash -122 BPM 

7. LOVE TO HATE YOU - Erasure 
Sire -120 BPM 

8. TOO BLIND fO SEE IT - Kym Sims 
Atlantic - 119 BPM 

9. EVERYBODY MOVE Cathy Dennis 
Polydor -116 BPM 

10. HOLD ONE - Clubland 
Great Jones -120 BPM 

31. WHAT TIME IS LOVE? (RMX ■ - KLF 
Wax Trax 9157 - 119 BPM 

12. WHAT CAN YOU DO FOR ME - Utah Saints 
London - 118 BPM 

13. 2 LEGIT 2 QUIT - Hammer 
Capitol - 124 BPM 

14. THE BEGINNING - Seal 
Sirc/WB - 123 BPM 

15. FROM THE GHETTO - DreadFUmstone 
ScoUi Bros. - 115 BPM 

16. SPREAD LOVE - Cut N Move 
Epic - 121 BPM 

17. JUMP TO THE BEAT - Danni Minoguc 
Savage/MCA -120 BPM 

18. THE PRESSURE PT. 1 - Sounds Of Blackness 
Perspective - 127 BPM 

19. SOMETHING GO T ME STARTED - Simply Red 
East West -111 BPM 

20. CRE AM - Prince & NPG 
Paisley Park - 115 BPM 

21. TAKE CONTROL OF THE PARTY - BG Prince of Rap 
Epic - 120 BPM 

22. I WANNA - Brother Makes 3 
Cardiac - 125 BPM 

23. DJ CULTURE / MUSIC FOR BOYS - Pet Shop Boys 
EMI-115 BPM 

24. GET THE BIG BASS - BASS BUMPERS 
RCA - 125 BPM 

25. PEACE (IN THE VALLEY) - Sabrina Johnston 
JBR/ATCO-121 BPM 


TOP 25 courtesy of 
Streets ound 
North America’s 
international dance 
music authority. 

(416) 369-0070 





NEWS 




CLUB MUSIC 

Hundreds ol new international releases 
reviewed each issue: Pop-Dance* House*Rap* 
Hi-NRG -Soul * Funk *R& B • Reggae • Alternative • 
Rock-Worldbeat • Freestyle • Remix services... 




Introductions to new technology and techniques 
for DJs: MIDI, sound systems, home studios, 
digital audio recording, sampling, electronic 
instruments, CD mixing and more... 


Streetsound Magazine is available only through 
tine dance music retailers, DJ equipment dealers, 
selected newsstands, and by subscription: 

First Class Air Mail {12 issues): U.S. & Canada: 
$42/year* International: $75/year (U.S. funds) 

Prices subject to change without notice. *in Canada add $2.94 GST. 

STREETSOUND MAGAZINE 

174 Spadina Ave., Suite 506, Toronto, Ontario, M5T 2C2 
(416) 369-0070 • Fax (416) 369-1702 
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REMIXES 


REMIXES REMIXES 





CONTEMPORARYtROCK 

1. BLACK OR WHITE - Michael Jackson / Epic 

2. ADDAMS GROOVE - Hammer / Capitol 

3. CANT LET GO - Mariah Carey / Columbia 

4. DON’T LET THE SUN GO DOWN ON ME - 

E. John & G. Michaels / Columbia 

5. 2 LEGIT 2 QUIT - Hammer / Capitol 

6. FINALLY - Ce Ce Pcniston / A&M 

7. ALL 4 LOVE - Color Me Badd /Giant 

8. IT’S SO HARD TO SAY GOODBYE TO YESTERDAY - 

Boys II Men / Motown 

9. I LOVE YOUR SMILE - Shanice / Motown 

10. SET ADRIFT ON MEMORY BLISS - 

PM Dawn / Gee Street Island PLG 

11. WILDSIDE. 

Marky Mark & The Funky Bunch /Alco / East West 

12. MYSTERIOUS WAYS - U2 1 Island 

13. CHANGE - Lisa Stansfield / Arista 

14. SMELLS LIKE TEEN SPIRIT - Nirvana / DGC 

15. DIAMONDS AND PEARLS- 

Prince & The NPG / Paisley Park/WB 

16. THE WAY I FEEL ABOUT YOU - Karyn White / WB 

17. BROKEN ARROW - Rod Stewart /WB 

18. KEEP IT COMING - Keith Sweat / Elektra 

19. THE UNFORGIVEN - Metallica / Elektra 

20. IS IT GOOD TO YOU - Heavy D & The Boy?. / Uptown 
^ I CAN’T MAKE YOU IOVE ME - Bonnie Raitt / Capitol 

* LIVE AND LET DIE - Guns N' Roses / Geffen 

* STAY - Jodcci / Uptown 

* THE RUSH - Luther Vandross / Epic 

MARI IKA'S KITCHEN - Martika / Columbia 

COUNTRY 

1. YOU CAN DEPEND ON ME - Restless Heart / RCA 

2. CADILLAC STYLE - Sammy Kershaw / Mercury 
3 LOVE ME - Collin Raye / Epic 

4. TURN THAT RADIO ON - Ronnie Milsap / RCA 

5. MAYBE IT WAS MEMPHIS - Pam Tillts / Arista 

6. AFTER THE LIG11TS GO OUT - Ricky Van Shelton / Columbia 

7. I EAVE HIM OUT OF THIS - Steve Wanner / Arista 

8. (WITHOUT YOU) WHAT DO I DO WITH ME - 

Tanya Tucker / Capitol 

9. WHAT SHE'S DOING NOW - Garth Brooks / Capitol 

10. BETTER CLASS OF LOSERS - Randy Travis / WB 


MB Top Trax is compiled through various sources, including 
audience requests as reported by Mobile Beat readers. Other consid¬ 
erations include radio airplay and sales periormance according to 
Billboard Magazine and other publications. To report the lop requests 
in your area, fax a list of THE TEN NEW SONGS your audiences are 
requesting to Mobile Beat during the week of 2/21-2/26/92 
Fax Number: (716) 365-3637. 



FREE MEMBERSHIP 
Canada's leading Remix Supplier 


☆ 


We also provide a 

100% CUSTOMER 
SATISFACTION 
GUARANTEE! ! 

FEATURING 

MONTHLY NEW REMIXES FROM 

ULTIMIX, FUNKYMIX, POWER-HOUSE, 
CLUBTRAX, HOT TRACKS, HIT MIX, 
PRIME CUTS, POPMIX, WICKED MIX 

safering to your DJ needs: 
INSTRUCTIVE DJ VIDEOS • ACCESSORIES 

GOLD DISCOUNT CARDS 
ENTERTAINMENT CONSULTING 

Canadian Distributor for , 


CALL OR WRITE FOR A FREE INFO KIT 
1011 Sheppard Ave.W. #1301 
Downsview, ON M3H 5W3 

Tel: (416) 398-8558 
Fax: (41 6) 398-1 790 
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Over the years, DJs have seen dances 
come and go. Now, the Electric Slide Is 
quickly becoming a popular party activity 
coast-tocoast! In this Mobile Beat Special 
Feature, Jeff Greene, owner of Party Time 
DJs, Miami, Florida and Bob Kramarik, of 
Bobby K Sound Systems, Elmira, NY, who 
routinely lead and teach 'The Slide' as 
part of their shows, explain how it's done 
and how easy it is to teach at your parties! 


The Electric Slide is a modern ver- 
sion of a dance that has been circling 
the party/dance scene since the be¬ 
ginning of the rock era. During the 
1970’s a version known as ‘The Bus 
Stop’was popular. Currently, the most 
common music for the Electric Slide is 
the “Electric Boogie" from Marcia Grif¬ 
fiths ‘Carousel’ CD {Mango 7 91350-2 
- also available on 7” vinyl pressed in 
Canada on Stardust Records). The 
dance can also be done to “You Cant 
Touch This" by M.C. Hammer as well 
as several other upbeat party songs. 

Griffiths’ “Electric Boogie” has 
been gaining popularity since its re¬ 
lease in early 1990. It is now asked for 
by name and will instantly get a reac¬ 
tion from audiences familiar with the 
dance. Don’t be surprised if you are 
requested to play it several times dur¬ 
ing the night, or even back-to-back. 
Audiences love to participate and when 
a few get started, others will likely be 
inspired to give it a try. This usually 
happens as the song is ending so be 
prepared to play it all over again. 

The CD has both the single (4:00) 
version and the Dub Mix (5:14) ver¬ 
sion. The single version should be 
played first as it is instantly recog¬ 
nizable. Once the floor is full, use the 
Dub version. It has a great bass line 
and good Dub sequence. 


1 

Step with 
right foot 
slide with 
left. 


2 

Step with 
left foot 
slide with 
right. 


3 

Step back 
Right - 
Left- 
Right 


Clap on last 
Right, lift left 
knee, lean back 

a bit 


CLAP! 
on 4 



CLAP! 
on 4 





(X) 



4 

Lean forward and 
touch floor (X) 
Back up 

lean back on right 


5 

Step down with left 
as you turn 
counter-clockwise 
bring down right 
and into 

first sequence of 
next round. 


Doin’ The Electric Slide 

At every party, you’ll encounter people who supposedly 
know the correct way to do the slide, but each one usually has a 
slightly different style. Start off by telling the crowd you are going 
to teach them the latest dance craze.. The Electric Slide I Have 
everyone line up in rows across the dance floor facing the stage 


(DJ booth). With your cordless microphone, stand in front of them, 
facing away with your back to them. You may want to have the 
guests who have done the dance before join you in the first line. 
Then, with the music low so they can hear you, demonstrate “The 
Electric Slide". 
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The dance is done on a basic four count. Starting with your right foot (and counting 
out loud), step to the right (1), slide the left to meet the right (and), step to the right (2) 
slide with the left (and) step right (3), slide (and) pause left foot (4). With the same rhythm, 
swing your arms side to side at about the shoulder. On four, your left foot should be just 
above the ground, with your weight on your right foot, ready to reverse direction, Clap! 

Now reverse direction stepping with the left and sliding with the right. Again, clap 
on four. Your right foot should be just off the ground, with weight on your left foot, ready 

dh. 

to begin stepping backward. 

Step back with your right (1), left (2), right (3), then lift left knee up to a right angle 
(4). Clap. 

Now, following the beat, step forward, leaning into your step as if trying to touch the 
ground. Immediately return to upright position feaning back a bit to bring your left foot 
up again. This time, plant the left foot down then twist one-quarter turn counter¬ 
clockwise to bring you to start all over again. 

It will take four sequences (16 beats) to complete a round and there are four rounds 
in a complete circle. Basically, every round willturn the entire group 1/4turn on the dance 
floor. It is easy once you have done it a few times. Practice several times at first then 
try it on your audiences. Your confidence will encourage your "students" so that they 
master it after the first few rounds. Once they have the basics, help them through the 
next round by acting as a “caller". Do the Electric Slide with them as you call out the 
steps: ‘Here we go, right and, two and, three and, clap, - Left and, two and, three and, 
clap -Back and, two and, threeand, clap - Lean forward and back and around, -Right and, 
two and, three and, clap, etc.' It's ail on beat and it’s very simple to follow and do. As 
you get better at it you can add some pretty hot steps of your own that will blow audiences 
away give your DJ service it's very own signature version of The 



• Over 20 Standard Designs 

• 18 Colors Available 

• Custom Printing 

• Can Build To Your Specs! 


638 Walrvul Ridge Drive 
Manchester, MO 63021 


(314) 256-7899 
FAX (314) 527-5713 


REUSABLE CORD-TIES 


Electric Slide! 

WARNING: Aerobic dancers will try to tell you how to 
do it ‘‘righr - They live for this stuff I jt 


Good Cause for Dancing 

On December 12, the southern California Dance music 
community came together to dance and to deal with some 
pressing social issues. With the immediate goal being to 
raise awareness to the needs of the Los Angeles Aids 
Project, the Los Angeles Mission and Treepeople, DJs, 
dancers and drummers converged on the Mayan Theatre 
forafabulous, one-night dance party. Talent included: DJs 
Frankie Knuckles and Boris and Chris, the power mixers 
from KPWR radio. Motown recording stars Pretty in Pink 
were among the headliners, along with the 15 piece African 
dance band, Ayo and the Sounds of Happiness (known for 
work with Santana and other groups, and heard on Michael 
Jackson’s Dangerous CD). Power 106 broadcast the event 
live and L.A. Mayor Tom Bradley, proclaimed the day L.A. 
DANCE SCENE DAY! Plans are underway for a 1992 
event which may include one or two days of seminars and 
discussions focusing on dance music and how the dance 
music community can build awareness to the important 
social issues of the 1990s. L.A. Dance Scene '91 was 
produced by the American Music Pool as part of their 10th 
anniversary celebration. Mobile Beat Magazine was among 
several publications selected to receive an award for helping 
to promote the event. 



The Ultimate Mobile DJ Lighting PAK 


• Low Cost 

• Compact Design 

• Hands-Free 
Operation 




16 Chase Patterns 
Sound-Activated 
Optional Rope 
Lite Output 


MOBILES! Stand out from the 
competition with Lightcraft's 

Mobile 460 - The Hottest 
Lighting PAK in the U.S.A.! 


YO, CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 


Lighting Makes the Difference! 



i * 


P.O. Box 1670 

Center Harbor, NH 03226 

(603) 253-7217 


^'Awards ^ 

" Most Innovative Lighting" 

1991 - Winner 


Made in the U.S.A, 
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Lighting a Fire Under 
the Industry at LDI 


Cover 


At the risk of underestimating what 
you know about the entertainment 
lighting industry, let's take it from the 
top and assume you know virtually 
nothing about what LDI is or how it 
applies to you as a MDJ. 

LDI is the annual entertainment 
technology tradeshow for the lighting 
industry. LDI stands for Lighting Di¬ 
mensions International, neatly named 
to tie in with its sponsor, Lighting Di¬ 
mensions Magazine. According to Ellen 
Lamport, International Editor for the 
Magazine and Director of Special 
Events for LDI, the magazine "covers 
every aspect of the professional light¬ 
ing field, whether it be architectural, 
entertainment, film, television ... ev¬ 
erything from atriums in new buildings 

* 

to hotel complexes, restaurants and 
nightclubs." Although DJs might find 
this interesting, it’s aimed largely at 
those who apply high technology light¬ 
ing concepts in their work on a daily 
basis. This includes designers and 
operators of lighting systems for con¬ 
certs, theatre, motion pictures, televi¬ 
sion and music videos, as well as those 
who design and install lighting systems 
in clubs and discos. 

What is of greater interest to DJs is 
the annual tradeshow. Lamped ex¬ 
plained, "One of things that you see a 
lot at this show is the cross-over in all 
thedifferenttechnologies. For example, 
what used to be strictly disco lighting is 
now applicable to conced touring". 
Because of this cross-over, LDI is at¬ 
tracting more companies who manu¬ 
facture and distribute Mobile DJ gear. 
For this segment of the industry, LDI is 
a valuable oppodunity to display and 
demonstrate new products for potent ial 
dealers and members of the media. 


The199f LDI show was held Novem¬ 
ber 22-24 in Reno, Nevada, with a re- 
poded attendance of over 5,500, an in¬ 
crease over the past two shows. (Note: 
Although Lighting Dimensions Magazine 
is celebrating its fifteenth year in publica¬ 
tion, this was the foudh LDI show). More 
than 220 companies exhibited in a total of 
630 booth spaces. 

Paula Harris, director of exhibitions, 
stated that many companies from Italy, 
like Coemar and ProgramSistem repoded 
this was the best LDI everforthem. Victor 
Pavona, president of ETA Lighting, 
Twinsburg, OH (which makes an exten¬ 
sive range of lighting controllers including 
models popular with DJs), described this 
year’s show saying ‘The attendees were 
qualified buyers without question. In my 
opinion, anybody in the lighting business, 
be they a legitimate dealer, manufacturer 
or distributor of DJ, entedainment or the¬ 
atrical lighting needs to be at this show 
whether they present something new or 
not. From a products standpoint, this is 
the major show in the US and something 


every Mobile DJ should be aware of, 
because everything they use was pre¬ 
sented in one way or another at LDI". 

Exhibitors familiar to the Mobile DJ 
industry at the Reno show included Ab¬ 
stract, American DJ, Coemar, Electro- 
Voice, KLS, Madin, Meteor, Ness/Optec, 
Numark, Peavey, Towards 2000, and 
Tracoman among others. 

The 1992 LDI show will be held 
November 20,21, and 22 atthe Infomad 
in Dallas, Texas, and then return to 
Orlando, Florida in 1993. One of the 
major goals for f uture shows is to “break 
the sound barrier” by attracting agreater 
numberof sound exhibitors. This, along 
with agrowing international contingent, 
will account for much of LDI’s growth. 
Although LDI is primarily for lighting 
professionals, manufacturers and 
dealers of lighting equipment and related 
products, the shows are open to the 
general public. If you’d like more infor¬ 
mation on future shows, call 212*353- 
1951 or fax a message to 


212-677-3857. 


v 





1991 LDI show attracted over 5.500 


Mobile Beat 


25 











































MB Invites 

Reno 

Mobile to 

LDI 


Our review of the 1991 LDI show 
would not be complete without a few 
comments from an actual Mobile DJ who 
attended the event. So while in Reno we 
invited one of our Mobile Beat subscribe 
ers to attend the show as our guest. 

The DJ we selected was Mark Blay¬ 
lock of Sierra Sounds. Mark has been a 
mobile in Reno since 1982, where he 
moved from Little Rock, Arkansas. Hav¬ 
ing never been to a major event of this 
kind, Mark’s reaction was, “What I saw, 
was incredible, it just put me in awe”. 
Blaylock was particularly impressed with 
the demonstration of products by Ameri¬ 
can DJ, where Scott Davies took time to 
show him the latest in mobile effects. 
Upon leaving the convention center, the 
Reno MDJ commented, "The mood I felt 
when I walked in that room and saw all 
this high tech lighting, it was just great, 
something every mobile DJ should expe¬ 
rience.” Even though Reno is widely 
known for gambling and conventions, 
Mark says that most of his business comes 
from weddings, high schools and private 
parties. He elevated Sierra Sounds from 
part time to full time early in 1991. Be¬ 
cause of Nevada’s wide open spaces, he 
competes with DJs from Carson City and 
other surrounding areas as well as those* 
in Reno. Commenting on the state of the 
industry Blaylock said, “There is opportu¬ 
nity here, mobile is growing to the point 
where it's more popular than having alive 
band. Most of our work is private parties, 
but we constantly look for ways to tie-in 
with Baliy's and the other casino/hotels”. 
Although the major hotels tend to spread 
the work around, getting in for a special 
event, like a New Year's Eve party, can 
result in numerous other bookings 
throughout the year. 



Reno MDJ 
Scott Blaylock 
chats with Scott 
Davies from 
American DJ 
Professionals 
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Get More Gigs! 

USE ... 

Tn r ning Music 
In to Gol d. 

Do more shows and make more 
money. Acquire this marketing 
manual and use it to increase your 
business. It s packed with ideas, 
techniques, and solid information 
that will boost your 1)| income. 

Written by a 12 year veteran 
mobile DJ with an MBA and 5+ 
years of ad agency experience, 
this manual is packed with 
facts. It even includes press 
releases and articles you can use in your 
own local newspapers and magazines. Every' DJ, Irom 
the novice to the seasoned pro, will learn new money-making 1CC * IS 
from Turning Music Into Gold. 


( 


Hands-on tips include: 

► How to get free publicity 

► Where you should and 
shouldn’t advertise 

► Direct mail strategies 

► Writing ads that work 

► Telephone selling tactics 

► Common sales mistakes 
DJs make 

► and much mom! 


f 


To order by Mail: 

Send S2 i.9s plus $4,00 Shipping 
and I kindling to: 


Finding just one or two ideas 
that help you gain more busi¬ 
ness will be worth hundreds 
or thousands ol dollars. \ ou 
already know how to be a 
grxxl DJ. Now make an 
investment to improve your 
sales and marketing skills. 

Call now. 

Full 1 year Unconditional 
Money-Back Guarantee 

To order by phone 

with Visa or MasterCard call: 

1-800-892-4060 Ext. 101 

(24 hours) 

In Canada call U.S. 
603-894-4060 Ext. 101 


VIDEOSTAR • Suite 101 • 37 Spring Cove Road • Nashua, NH 03062 





■hmmm^^mhmimhh 
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Roll-up Dance Floor 

Lighted / Unlighted 
Portable / Permanent 

Low voltage lights are inside floor! 
Lights chase in time to music. 
Lights are easily replaced. 


881 


Quickly and easily 
rolls up for easy 
transportation or 
storage. Sizes 
up to 20' x 40*, 

Sets 

up in only 

five minutes. Just ^ 
plug into 120 V outlet. 

Crown Industri 

1 Z C XT Pof Ir 

East Orange NJ 07017 

(201) 672-2277 
Fax (201) 672*7536 



*L 

> IJ0& A a ro * ood Dr 

Hwiuiiit. ON 
416 

All K*habl* DJ Cmtn 
6-B66 Wdmm A*# 
Torato. ON 
416 M17J22 



The European DJ's best kept secret, 


• • 


€mm& 

4AM Sheppard Av«i i 
ScirtMuugh L ON 
4 16 >9^7730 

Th* Pm Ktwijud Shop 

314 Q«u Camornti Jld 
TboftihiU, ON 
416 711-4131 

OiUntl'i Mu** 

41 Ce-Dtva 54 
St CUMxtt* ON 
416 664 2961 

Withid 1 tttrfpnw 

OBI£>Lbl 
Ifi Amt* Si. S 
R*i™ ON 
706 716-1100 

MscMiJUn A Wife 
4-34 ^uMQi fit W 
Miriuitiji. ON 
416 374-7/47 

Di sUrvUw Sound «f M ask 
1-670 Gordon Bmkrr Hd 
Tnmtti<i, ON 
416 SC3-2164 

FuiifriU MujjcaL 
trwtmmenU 
1067 Birtan SL B 
HsmtlLm, ON 
416 644-1774 

BCHSoutuJ A Liuhlitu 
1636 Mryermidr Dr , Unit #6 
MiWHAun. ON 
416 564-3444 

Lumen Industrie* 

611 Bnljm Awe 
BalUmtft, MD 31337 
301 4 6S-7BOO 
600 663-4467 

F.ciUrUuUarut R^'urcc* 
Group 

1306 Ki nr Si. E 
K mWfur ON 
619 7434331 


& 

W 


.Finding the right disc jockey equipment is no game You 
know it. When looking for accuracy* reliability s durability 
and value, DAVOLI will exceed your standards for perform* 
ance - eurryfimr. 


Dim*Stir ISO 


tUek 111 Modular 




Prr-A 6 

with aomU4tt 


With changing technology, 

slv ' 


DAVOLl's research and 
development continuously designs true high fidelity 
products that don’t become obsolete before the DJ has 
been able to get their full money's worth- DAVOLl's 
commitment of satisfaction extends with full backing 
of our products and service for both dealers and end 
users. For more information on our complete line of 
products, call or write us at the address shown below. 

Exclusivity Distributed in Canada, the tl 5 O Met tea hy* 

, 11711 Sheppard Avr W. t 0Llg b'V) 

1NITPQN 1NCL Downw-itfw, Ontario' MJK 2A.t Orv,ulA 

///ri V\ Tel. <416163MB11 Fan (4161 781 5140 

Dealership inquiries welcome-limited space available. 


juiaraDi* affordable fog 


We sell hundreds and 
hundreds of Mr. Juniors! 
Have you got yours yet? 


o HIGH PERFORMANCE 


° VERY COMPACT 


INEXPENSIVE 


ROBUST 


See your Meteor Dealer today, or 
give us a call on (205) 461-8000 
or (205) 772-9626 for details of 
your nearest stockist. 
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Advertise in Mobile Beat's SHOWCASE! Mobile Beat’s GREAT RATES for dealers and DJs is just $24.75 Per Column Inch (2-1/4” wide 
by 1" deep) or $1 per word (25 word min.), Black ink. Spot color $10 additional. Payment must accompany order. Deadline for April/May 
issue is February 21. For more information call Mike Bnonaccorso at (716) 586-0315. 



DJ SUPPLIES 
MOBILE LIGHTING 
NIGHTCLUB LIGHTING 


DJ DISTRIBUTORS 




NUMARK - GEMINI - LINEAR! ECH 
RED LINE LASER - STANTON - GEM 
SAMSON - NESS - MARTIN / LAMPO 
LASERVIStON - AMERICAN DJ 
UGHTCRAFT * 01 AMP * KNIGHT 
O'RYAN * METEOR - CALZONE 

Moat order* *hipped within 49 hour* 

P. O. Box 45 

Williamstown, NJ 08094 
1-800-835-5506 

1-609-232-6222 

Call to get on our mailing iist! 

“MAKE US YOUR LAST CALL - WE’LL BEAT THE PRICE!" 




THOUSANDS OF TITLES 

what you've b««n Marching fori!! 


st 












0 


We have all the 7" vinyl 45RPM singles you've been looking for! 
Over 4,000 titles in stock! 1940's - 1990’s included. We carry all the 
best-sel ling oldies as well as those HARD TO FIND recent hits. 

FAST, RELIABLE SERVICE! |-“ “ -1 



FOR CATALOG!! . 

P.O. BOX 66455-MB, LOS ANGELES, CA 90066 

(213) 821-4005 


MARKETING IDEAS 

Run out of ideas for your DJ business? 

RIP OFF OURS! 

We have gathered over 25 post St preaent brochure*, 
flyer*, handout* and promotional idea*. Well jvi** 
them on to you for just $20 including postage (+ $IAQ 
sale* tax in NYS} Bobbv JC Box 937, Elmira. NY 14902 
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Well, almost... 

You know when you're loading up at 2:00 a.m. the last 
thing you need is extra weight. Thai's when speakers by 
ProSystems make your job a lot easier. 


Lightweight, Yet Durable 

ProSystems FP Series speaker enclosures are constructed 
in the U.S.A. from Fibrelite™, a strong, durable, yet 
lightweight material that is up to 50% lighter than conven¬ 
tional wood cabinets and is 100% recycled.With Fibrelite 1M 
enclosures you don’t need to sacrifice strength lor ease in 
handling. 


Professionally 1 )esigned, 1 Yecision Built 

The FP Series features ProSystems- built, American 
made components ottering superb sound, outstanding 
durability and wide, uniform dispersion. 

Unlike other comparably priced speaker systems, the FP 
Series has real crossovers, with high and low pass niters, 
and built-in high frequency protection. 

Speakers - Our Specialty 

We specialize in building speakers, and speakers only. 
This allow s us to custom tailor the components to exact 
specifications. Sizzling high-end and solid bass...,all in a 
lightweight package that makes setup child's play. 

Light in weight with heavyweight performance. 


Our Goal is Your Satisfaction! 

All ProSystems speaker enclosures, compression drivers 
and horns are rugged and reliable and are backed by a full 
two-year warranty to ensure complete customer satisfac¬ 
tion. 

Call or fax us for the location of your nearest dealer. 


Phone: 800/258-8550 

304 / 233-2223 

FAX: 304/233-2258 ProSystems 

The AWS Group, Inc. 

4601 Eoff Street • Wheeling, WV 26003-1813 

Dealer Inquiries Invited. 
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Large selection of professional DJ equipment including 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more. 

Major Brands At Discount Prices 


v 1 




ACT-1 ALBUM CASE Heavy duty carpet 
covered alburn case holds 94 albums 

$49. OO Including shipping and handling. 


DCT-CD CD CASE Heavy duty carpet 
covered CD case holds 84 CD's 

$45. OO Including shipping and handling. 


Charge your order by phone or send check Rondo Music, 1597 Rt. 22 West, Union, NJ 07083. Limit one case per person, 

household, or organization. Offer limited to continental US only. Offer expires March 31,1992. 

Phone orders accepted. Call for a free product catalog 
and automatically be added to our mailing list. 



800 - 845-1947 


In New Jersey Call 908-687-2250 


Full service music store featuring 

Guitars ★ Amplifiers ★ Drums ★ Keyboards ★ Recording Equipment ★ And More. 
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JACKETS & BANNERS 
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QUALITY SATIN JACKETS 

FOR THE LOOK OF PROFESSIONALISM & SUCCESS! 

Satin DJ Jackets: Quilt lined - $69.95 / Lightweight - $59.95 
Golf Style Staff Shirts. $24,95 

Table Banners: Extra Large 8' x 66' Double Knit / Permanent Press / Machine Washable - $99.95 
Embroidered Easel Signs for bridal fairs & displays up to 2' x 4’ - 
lightweight on strong backboard - $59.95 

COLORS: BRIGHT RED, JET BLACK, SNOW WHITE, NAVY, SILVER, 

ROYAL BLUE, KELLY GREEN • 22 COLORS OF LETTERING - 4 STYLES 


CALL TOLL FREE 1 - 800 - 899 - 6727 


EMBROIDERED - 
NOT SCREENED! 

LOGOS AVAILABLE 
AT EXTRA COST! 



DJ EQUIPMENT catalog 


CALL 1-8 


III 


- 523-8229 


HUNDREDS OF HIGH QUALITY DJ PRODUCTS IN STOCK! 

NO JUNK / NO B.S, / JUST GREAT PRICES 

VISIT OUR SHOWROOM IN COLUMBUS, GEORGIA OR 
CALL OUR MAIL ORDER DEPARTMENT 
WE SHIP WORLDWIDE! 


ALEADEflINTHEINDUSTRYFOR 
ALMOST 20 YEARS!' 



SOUND & LIGHTING 


SMS 
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New - New - New - New - New - New - New - New - New - New! 


SHOWCASE CLASSIFIEDS 

BUY! SELL! TRADE! PRO AUDIO AND LIGHTING EQUIPMENT. NEW & USED - DJS WANTED - 
DJS AVAILABLE * NEW & USED RECORDS, TAPE, CDS FOR SALE OR TRADE - KARAOKE MUSIC - 
BUSINESS OPPORTUNITIES - COMPUTER SOFTWARE - PERSONALS - SERVICES - MORE! 

GET IT DONE WITH A MOBILE BEAT CLASSIFIED! 

FAX FORM BELOW WITH CREDIT CARD INFORMATION OR MAIL WITH PAYMENT 



CLASSIFIED 
ADVERTISING 
ORDER FORM 


Rates- $1.00 per word, 25 word minimum. Bold face or color, add $.25 per word. Display Ads: $24.75 per inch, two inch minimum. 
Discounts - 3 consecutive issues deduct 10%, 6 issues, deduct 15% (Payment in full required). 

Word count: Each word or initial in name or address must be counted as a word. "D.J. Cool, 123 East Vinyl Drive’ counts ns seven 
words. "P.O. Box 100” counts as three words. City, standard 2-letter state abbreviation and zip code together count ns two words 

Deadline for ads for April / May issue is February 21,1991. 

Terms: Payment with order or charge visa or mastercard. 



To: Showcase Advertising Dept. Mobile Beat, P.O. Box 43, East Rochester, NY 14445 

□ Remittance of $_is enclosed to cover_ insertions in Mobile Beat’s Showcase. 

□ CHARGE TO: Visa / Mastercard #__ _ 

Exp. Date_ 

Print your ad legibly in the space provided or type on separate piece of paper: 


1 ■ 

6. 

'■m m 

7. 

* 

8. 

V *■ 

9. 

VfT * 

10. 


11. 

12. 

13. 

14. 

15. 


16. 

17. 

18. 

19. 

20. 


21. 

22. 

23. 

24. 

25. 



Your Name 


Phone 


Address 


City 


State/Prov._Zip/P.C. 


Signature 
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Issue #7 PREMIER ISSUE 

Issue #2 CD Player Comparison 

Issue #3 1991.5 DJEquipment Directory 

Issue #4 Copyrights / Lighting f Mini Disc 

Issue #5 All-Time Top 200 / Marketing to Brides 


PRICES INCLUDE 


To Order 


ISSUE 

ISSUES 

ISSUES 

ISSUES 

ISSUES 


Send check or money order along with your name and mailing 
address and the number of the issues you wish to receive to: 
BACK ISSUES, MOBILE BEAT MAGAZINE, 

P.O. BOX 43, EAST ROCHESTER, NY 14445 


CANADIAN ORDERS; PLEASE ADD $ 1 PER ISSUE TO COVER EXCHANGE & ADDITIONAL POSTAGE 


A LIMITED NUMBER OF MOBILE BEAT BACK ISSUES ARE 
AVAILABLE ON A FIRST COME / FIRST SERVE BASIS. 
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MOBILE BEAT -do LA COMMUNICATIONS, Inc. 
P.O. BOX 43, EAST ROCHESTER, NY, 14445 


ILL 


ami 


Payment Enclosed_ f Bill Credit Card_/ One Year_/ 

Rates: 1 year (6 issues) - $19.95 US / $24.95 Canada 
2 Years (12 issues) - $34.95 US / $44.90 Canada 

NAME 


Two Years_/ 


DJ COMP 


ADDRESS 

CITY_ 

ZIP 


STATE 


PHONE 


VISA/MC # 


EXP 


SIGNATURE 
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STARTER SET 

1000 Raised Letter Business Cards 4 500 Envelopes 
+ 500 Letterhead - Black or Blue ink on White * 599.95 

UNIVERSAL DIRECT GRAPHICS 

(703) 433-0360 

LOGO & BROCHURE DESIGN 


CDS 


DJs! This CD says PARTY! 

Jukebox Special , compilation disc of the 
most requested party songs. NOT A RE¬ 
MAKE! Totally new, digital, copyrighted ar¬ 
rangements with effects: Happy B irthday, The 
Stripper, America The Beautiful, AND 
MORE! Send $16.95 + $3 S/H to Dynamic 
Recording, 2844 Dewey Avenue, Rochester, 
NY 14616. New York State residents add 7% 
sales tax. Satisfaction is guaranteed! 
(716)621-6270 


KARAOKE 


SING-A-LONG KARAOKE 
ACCOMPANIMENT CASSETTES. 
Available for the amateur or professional 
singer. All styles of music. Free catalog! 

CHARTBUSTERS 

Dept MB, 400 Enxley Dr. Knoxville, TN 37920-91 15 

Call Toll Free 1 -800-347-5504 


PRO AUDIO - NEW 


ASHLY FET-2000M Stereo Amplifier, 
300 watts @ Channel - Brand New, Never 
Used- $750.(716)586-0315 


LIGHTING - USED 


2 Martin Roboscan 1004S w/ - 8 

Channel memory controller. Joystick, and 
flight cases, $2,500 Excellent Condition! 
508465-6005 


BUY! 

SELL! 

TRADE! 

WITH AN INEXPENSIVE AD 
IN THE MOBILE BEAT 
SHOWCASE CLASSIFIEDS! 


GET ON OUR CASE 

GENESIS CASES AVAILABLE FROM STEEL CITY DJ SUPPLY 

CALL TOLL FREE 1-800-786-8997 

(412) 882-8997 - 2000 BROWNSVILLE ROAD. PITTSBURGH. PA 15210 



SPECIALTY CDs ON SALE - CALL TO GET ON OUR MAILING LIST! 

“DJs DO IT WITH 12 INCHES" T-SHIRTS ONLY $12 


Coming In April 

Mobile Beat's Special 


ISSUE! 

Huge Bonus Distribution 
Deadline - 2/21/92 

Call Today (716) 586-0315 


^Before you buy a thing 


STOP 


CALL US! 


Video Projectors, Disco/ 
Stage Lighting, Amps, 
Mixers, Speakers, Foggers, Confetti 
Cannons, Bubble Machines, Karaoke, 
Eqs, Crossovers, Much More! Send $5 
for 50 page catalog or call 502-782-1172. 
New & Refurbished, 

Pro Sound and Light 
1058 31W Bowling Green KY 42101 


LOWEST PRICES ON NUMARK - DENON - STANTON 
CARVER - DJ EQUIPMENT STARTER PACKAGES AVAILABLE 
NEW EXPANDED SECTION OF 
DANCE AND 

SPECIALTY COMPILATIONS 





12" & r Records 
CD & Cassette Singles 


SAME DAY MAIL ORDER AVAILABLE 

862 E. Oakland Park Blvd. Fort Lauderdale, FL 33334 
OPEN TO THE PUBLIC - (305) 564-3594 
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Attention CD Disc Jockeys! 

3 Ultimate Wedding Tools on CD 


Not studio remakes, but .... 

All The Original Artists 

Aim*mry itif yw t# tifttltlt it i Wadding RiMpfkn 

Vclume l Vclume ll Vclume III 




Clastic tteddifitf 

t IlHltldh 

featuring 

• PROCESSIONAL/ 
RECESSIONAL MUSIC 

• INTRODUCTION BEDS 

• feRJDAL INTRO 

• FANFARES 

• THE CHICKEN DANCE 
by Th* EMERALDS 

• THE ANNIVERSARY WALTZ 
by EDDY HOWARD 

• THE HO KEY POKEY 
by RAY ANTHONY 

• THE STRIPPER 

by The DAVID ROSE ORCHESTRA 
phi3 18 more! 


Clastic Weddlni 
Dame Hudc 

featuring 

CELEBRATION 
HOT HOT HOT 
THE TWIST 

NEW YORK, NEW YORK 
OLD TIME ROCK N ROLL 
TWIST and SHOUT 
WE ARE FAMILY 
SHOUT 

THE LOCOMOTION 
LA BAMBA 
MONY, MO NY 
NEW YEARS 12:00 
COUNTDOWN 


Classic Wetidiris 
11 rtf EnriCH 

featuring 

ALWAYS 
ALWAYS end 
FOREVtR 
FALLING IN LOVE 
COULD I HAVE THIS 
DANCE? 

ENDLESS LOVE 
ONE IN A MILLION 
HERE AND KNOW 
JUST YOU AND I 
SEA OF LOVE 
WONDERFUL 
TONIGHT 
phis tO morel 




phi* fO morel 

Koch Dkc feature* «m 73 minutes of digitally 
remastered Original Music la DM performance order 


"SERIOUS CD DJ SOFTWARE, 

NOT A K-TEL PARTY DISCI" 

BERNIE HOWARD 



Mach 
CD 

Add $350 for postage/handling 


fju/uilvely Distributed hy 

DJ BERNIE HOWARD 4949 Dempster Street Suite 201 Skokie, Illinois 60077 

for additional information call (708) 674-7760 mail 



Mobile DJs: 

COMPUTERIZE NOW! 


Software written exclusively for Mobile DJs with features such as: 

-* Daily popup screens remind you of bookings not confirmed. 
e Built in 'mail merge' to print contracts, envelopes, invoices and sales letters. 

■* Printout DJ planning sheets, listings of confirmed bookings and unconfirmed bookings for 
client follow-up. 

Print music list by TITLE, ARTIST, CATEGORY, BPM, YEAR, PRIORITY 

or a list of SPECIAL DANCES (two step, Waltz, Fox Trot. Etc.) and even a special list 

to give your clients (a great sales tool!). 

•* Word Processor •* Computerized BPM Counter 

VERSION 2 AVAILABLE NOW 

Version 2 is a clipper compiled application and requires 100% IBM-compatible 
“At-Class' computer, DOS 3.3 or higher, hard disc, and dot matrix or laser printer. 

Free full function demo • specify 5.25 or3.5 Disk or download the demo immediately 

from 24 BBS (call for password) 

Jo Jo Pineau Entertainment 


MORE PROFIT! • BETTER GIG! 

‘PARTY HOST DJ SUPPLIES'" 
presents the “PARTY PACK". 

Offer this pack to your clients and 
double your investment. Over 100 
items guaranteed to get your dancing 
guests more involved in the party and 
increase referrals. The "PARTY PACK" 
includes: 


★ Hawaiian leis ★ Wraparound sunglasses 

★ Inflatable guitars ★ Louvered sunglasses 

★ Inflatable saxophones ★ Neon sunglasses 

★ Inflatable microphones ★ Bright maracas 

★ Beachcomber straw hats ★ AND FUN!!! 

Call for more information: 

(201) 661-1014 • (718) 447-2371 
*A Division of ACEntertainment Inc. 


DISC JOCKEY INSURANCE 

PROGRAM 


800 - 486-0030 

Ask for Jim Kingston or Ray Walsh 

PROVIDES: 

$1,000,000- LIABILITY 

$5,000 - EQUIPMENT COVERAGE 

Optional Limits Available 
Premium $ 525 @ Year 
Insurance Co. Rating A+15 


$$$$$$$$$$$$$$$$$$$$$$$$$$ 



DOUBLE YOUR 
WEDDING BUSINESS! 

Expand your services! and make 
more money on every client. 
Sales, advertising and 
marketing strategies that have 
proven results. Free cassette 
tape on 'The Wedding Expert's 
Guide to Sales and Marketing." 
Call Today! 

(800) 2 MARRY 2 



$$$$$$$$$$$$$$$$$$$$$$$$$$ 


HIGH ENERGY 
LIGHTING 


NEW - USED - DEMO 


FOGGER $149 ET $55 
FANSTAR $325 
24 LENS BEAMER $373 


5812 Bellamah NE Dept. 3 
Albuquerque, NM 87110 505-255-5555 


I CALL FOR FREE CATALOG I 


800 880 - 0883 
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^ KARAOKE 

great prices on JQiraodg Systems and Software / 

SPECIALS 

^ Laser Discs for Pioneer players from $79.95 

^ New DK Sony Vols. #44, #45, #46 - 

ALL 3 for $113.99 

^ 13 to 15 inch monitor stands with mic holders & 
casters, heavy duty chrome just $269. 

AUTHORIZED DK SONY AND AMAYAKAN DEALER 

PaweM= ^ 

DKKaraoke AMAYAKAN 

GREG POWERS ENTERTAINMENT 
visa (207) 934-2204 mastercard 

PRICES DO NOT INCLUDE SHIPPING - UMITED QUANTITIES ON 

SOME ITEMS - CALL FOR FREE CATALOG 




SCRATCH BETTER NOW! 





JET FUEL'S TRANSFORMER 
BUTTON 

$39.95 + Shipping 

1 *8 00-322-1895 


APOLLO DJ'i $100 R STREET LITTLE ROCK, A.R 72207 



A!// 


FREE LIGHTING CATALOG 
American DJ Inc . 

mmm o 

LARGEST Limp Supplier 
For AllYourSound&.LiqMing NEEDS 



300 Watt Par 56 NSP $ 13 00 
500 Watt Par 64 VFL $ 18 .00 
Helicopter 4 Head only $ 139.00 
Fog Machine t000 V $ 269.00 

100 % Momq Sick Guarintt* 

S*ivd Mofifu Ordtr t Check/or Call 

Pkif Add 13,00 or7K whkh ever 
amount is greater for shipping. 


TO: Sound Track Productions 


4220 5th Avo N Grand Forks , ND 58203 
Phone (701) 772-9415 




IV£ Can Help YOU 
Make Money! 

If you want to beat out the competition, 
you need quality equipment... 

} can help you be a success! 

• We Are An Audio & Lighting 
Company ... Run by DJ’s To 
Service DJ’s 

• We Sell Only Quality Equipment 
and Never Sell You Short! 

Call TODAY For A FREE Catalog!! 

(314) 781-3665 

7370 Manchester Blvd * Suite 14 * St Louis, MO 63143 



The new name in nightclub □ DJ lighting & sound 

Special Effects □ Lasers □ Fog Machines □ Rainlites □ Rope Lighting □ DJ Consoles 

Mirror Bails □ Helicopters □ Lamps 

CALL FOR OUR FREE CATALOG 1-800-243-9797 

DESIGN - SALES - INSTALLATIONS - SERVICE - EXPORT 


IN NY CALL 
(516) 293-0075 


WHOLESALE PRICES 
ALL MAJOR CREDIT 
CARDS ACCEPTED 


7”--VINYL--12” 

CrnrpeUef Can't htt DJ*ed f CD* can be lew expen*iat 

VINYL IS STILL AVAILABLE! 

Send fur current lint of vinyl hiold & new 
We specialize in items not available domestically 
such m: 

T INXS - Shining Star 

7* Metallica * The Unforgiven 

7* Marky Mark - Good Vibrations h/w Wild Side 

Write for list and further information: 


MMS 


MUSIC MANAGEMENT SERVICE, INC. 

1446 Emerson Avenue - McLean, VA 22101 


« I STOMIZED 


• TAHLIVTOI* BANNERS 
• PENNANTS & FLAGS 


FREE STANDING BANNERS 




@<xCi a FREE 

)039 West Barkley Avenue • Orange, CA 92660 

Phone (800) 654-0294 or (714) 633-3783 
FAX (800) 451-7853 or (714) 633-0984 
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Cont’d from page 18 



output (a must in permanent installations where long cable runs 
are used between the mixer and amplifier). Another balanced 
output using V4" TRS phone jacks is provided for zone coverage, 
such as a lounge or dining area. When used in conjunction with 
the front panel Zone Pre / 

Post switch, program mate- 
rial in the (Pre) posit bn is 
received afterthe crossfader 
or before thetalkover circuit 
(Post). An unbalanced sig¬ 
nal, complete with front 
panel high and low EQ and 
balance control is provided 
for closed booth monitor¬ 
ing. 

Visual monitoring of 
the main program and cue 
source is provided by a two 
channel, 24-element display. In normal use, the meter displays 
both stereo channels from -20 dB to +8 dB. When the “Meter" 
button is pushed, the right side of the meter provides a mono 
display of the main program level while the left side provides the 
cue level. This feature takes the guesswork out of balancing cue 
source levels with the main program. Audio monitoring of the cue 
source is accomplished by pushing large cue assign pushbuttons 
directly above the desired input channel. A 
rotary control, when used in conjunction 
with a pushbutton switch, allows you to 
listen to a mono blend of the cue and main 
program or pan directly to either one. When 
used with stereo headphones, the main 
program and cue source can be individu¬ 
ally heard in each earcup with the pushbut¬ 
tons in the “up" position. 

For remote triggering of turntables, 
samplers, light controllers, etc., the 
SCM7500 offers two pushbuttons that pro¬ 
vide low voltage contact closure via two 
rear panel terminal strips. A separate 
transformer isolated mono output with 
variable level control provides an audio 
send for use with lighting controllers. Fi¬ 
nally, the SCM7500 offers two tape out¬ 
puts, one with a front panel switch enabling 
you to tape the main program without 
talkover announcements. 

The suggested retail price of the 
SCM7500 is $1,450. For additional infor¬ 
mation, contact Biamp Systems, 14270 
N.W. Science Park, Portland, Oregon 
97229 (503)641-7287. 

The final analysis. Both units are, without 
question, excellent mixers. There are, 
however, some obvious differences that 
reflect two distinctive mixing philosophies. 


Manufactured in Japan, the PMC9000 is designed around 
the studio-style mixing that is popular among DJs in Tokyo. The 
emphasis here is production board functionality: effects sends, 
precisbn sliders and push-button insertion of program material, I 

personally favored the 
PMC900‘s transformer but¬ 
tons for "punch-in" mixing. 
Crossfad er defeat b uttons o n 
each input channel is another 
feature that wins a vote. 
While the PMC900 would be 
equally at home in a perma¬ 
nent sound booth or Mobile 
DJ console, I believe the 
SCM7500 is better suited for 
club applications. The 
SCM7500's almost endless 
list of options and features 
are perfect for a permanent club installation. This mixer is a club 
DJ's dream machine. 

As for sonic performance, both units scored high, however, 
the SCM7500's Bass Impact Circuit and sub woofer output tipped 
the scales in its favor. Bottom line? I strongly recommend both units 
for consideration by any DJ ready to step up to a high-end mixer. 

* 



RECORDS 


You ire Getting 
Robbed Blind! 

if your not buying your DJ Equipment from Us! 


CALL OR WRITE FOR A FREE CATALOG 


TURNTABLES 

Special! 

Gamin! XL-1800QI) 

Quartz Direct Drive 
T.T. With GNL-500 
Gooseneck 
Lamp FREE 

PWS‘20 Shiping 

Technics SL-1200 MKIIJ399.95 (‘25 SHP) 

Gemini XL-BD10...'99.95 (MO SHP) 

Gemini XL-DD20.*139.95 (MO SHP 

Gemini XL-005CII.'199.95 ('20 SHP) 



CD PLAYERS 

Numa* CO-5020...,.TOO LOW 

Numaik CD-6020.....TO PRINT 

Da non DN-40Q0F..*1795.00 

Technics SLP-1300...CALL 


s We also carry 
\ a full line of 
LIGHTING 

CONSOLES 
MICROPHONES 

HEADPHONES 

AMPLIFIERS 

& SPEAKERS 


CALL US 



MIXERS 



f t-FIEICHS 


Gemini PMX-10 
Gemini PMX-100. 
Gemini PMX-150.. 
Gemini PM X-300.. 
Gemini PDM 5008.... 
NumeiX DM-1775A... 
NumafK DM-1975 
NumartiDM-1075E 


■ a t- i -m ■ 


******** 


.'79.95 f5 SHP 

Ml 4.95 {'10 SHP 



■ piciiMamiiiii 


LOW PRICE 

...* 149.95 {Moshp} 


NumarX DM-1t 75 E..*199.95 Pi 0 SHP 

NumaikDM-14ffiE„„.... l ^9 J 95 fM5 SHF) 


NEEDLES A ACCESSORIES 

Slanton 5QQAL.,,.*19,95 paPSHPA} 

Slanton 6aOEL..‘.„„....C4.9S P3»SHfV2) 

Slanton 980Al.*54.95 P3»5HPE) 

Stanton DSM lMals... *14 SS^SHP/g) 


UPSTAIRS RECORDS 

2075 UTICA AVE, DEPT. M 

Brooklyn* NX 11234 

For Credit Card Ordirs and 
Mor* Informal km call: 

(718) 252-5454 

OpanrMofbFrt 10AM 5:30PM 
Or Fti Uaat: (71B* 252-6221 


EASY ORDERING INSTRUCTIONS: On a regular piece 


and (ha items you want Addjto shiping puces in^aranthasis r»3fio each jfem, 5*id in a died a money ord 
Mi your order, Sorry noC.O Qf«, Chocks Musi dear our bank, before we sNrtmfo. 2 weeks). Money orders 
CtfiUd cfw<*s dudt Iheneildav. Please makes cha*s payable to: l UPSTAfRS RECORDS 
Gred t Card users may caEI or rax us fret order. We accept American Express. Mastercard, and Visa Plea: 
ady m with your account number, exp, dale, name on crecst card, tiling and nameof lasing bank f L 

& please note that we cannot ship fc a differ address other than tie bind 
already reflect a 5* cash discount, Rtooadd5% So tinese prices il you pay 


your name, address, phone number, 
bm. Said m a check or money on im 


American Express. Mastercard, and Visa Please 

supply us with your account number, exp 
Mastercard a visa) Creii card users r M 
address on (he card. Prices n tn ad already f effect 
by credit card 

* N.Y. Ftetedanta please add approbate mJm tax. 

- HI, PR* AK, Canadian, and foraign orders ptoate double shipping prices for ground service, 
Notrospondbw fat typo errors Ttisad super coeds all previous ads. Vos. we dowtido&alo toGualifted Dealers Cal 
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INTRODUCING! 


The Mobile Spectrum 


A SERIES OF SHORT FEATURES SPOTLIGHTING DIVERSE 
SEGMENTS OF THE MOBILE DISC JOCKEY INDUSTRY 



Tell a friend or relative you derive income from running a Mobile Disc Jockey 
service and you're apt to ignite a discussion in which you try, but seldom 
succeed, to defend the legitimacy of the DJ industry. It is true, Mobile DJs 
have become a popular choice for live entertainment at most family and 
corporate affairs. But what do we know about ourselves? Are all MDJs 
alike? Do we all basically do the same thing? If there's a common 
ground, it's the enjoyment we get from entertaining others. Beyond 
that lies all the differences in the world. Within the microcosm 
known as Mobile Disc Jockeys are many small sub-cultures. 
Part one of this series is called "A Walk On The Wild Side", 
and it details a rather mysterious family of DJs who are 
so totally obsessed with mixing and spinning that 
they are willing to goto great extremes just for 
a chance to play their music and show / 

their style. They are called "Under- / 

ground DJs", and they are mo¬ 
bile, if not by choice, by 


COMING 


Future "Mobile Spectrum 
topics will include: 

Mobile Karaoke - 
High-End" DJs- 
DJ Entertainment teams - 
DJ Franchises - 
Live Music /DJ combos - 
And other specialized areas 
of the DJ industry 

If you are involved in any of these 
areas, drop us a line. 

Your input is important! 


necessity. 
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It'scalled "RAVE",and it's what serious clubbers do 
when the legit dance scene shuts down. Rave is 
underground parties in out-of-the-way, dirty ware¬ 
houses and vacant buildings. It's a midnight 'til 
morning drone of hardcore dance music, mostly 
acid, techno and industrial. Wil! in the circle are the 
extremes, those who wear the trademark rave fash¬ 
ions (a cross between gothic and S&M), and those 

who find pleasure with the latest 
designer drugs. 

It's conceivable that any me¬ 
tropolis could have a rave scene 
Rave presently exists, to some 
extent, in Chicago, New York, 
Toronto and other cities. It is 
Los Angeles, however, with it's 
immense area, dense popula- 

f 

tion, endless suburbs and mod¬ 
erate climate, that has become 
the place to rave! 

How this underground 
scene started is debatable, but the reason for it's 
rapidly growing popularity is rooted in a general 
need for a place to party all night long. While New 
York, Chicago and other eastern urban centers have 
after hours clubs, the night people of LA and Cali's 
San Fernando Valley have had few places to go when 
the clubs close, /. 

Early raves were wild, highly 
unorganized blasts presented by 
a unique breed of Mobile DJs, 
Their motivation was just to play 
their mix. They seldom gave a 
second thought to putting them¬ 
selves into high-risk situations to 
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pocket only fifty to 
a hundred dollars 
per party. 

To organize a 
party, anywhere from 
three to ten, or more, 

Mobile Disc Jockeys 

would form a co vert team. Each group consisted 
of one or more music 'mixologists', several road¬ 
ies, and, for some parties, those whose job it was to 
supply the alcohol and drugs. 

The troupe would quietly obtain use of space in 
a vacant factory or warehouse. A massive sound and 
lighting system would beassembled either by renting 
gear or by pooling components owned by the indi¬ 
viduals involved. First-hand sources say the quality 
of the sound could fall anywhere between mediocre 
to fairly impressive. 

The party would be announced through the 
distribution of cryptic flyers in an attempt to keep 
a lid on the location for as long as possible. Often, the 
flyers, handed out on street corners or in schools or 
nightclubs, would contain a brief message leading to 

a storefront or address where ten or twenty dollars 

* 

would buy tickets and a map showing the actual 
location. 

Prom the beginning, rave has attracted an eclectic 
crowd, includ ing teenagers. Drugs and alcohol are 
often openly available making the parties prime tar¬ 
gets for police raids. To avoid trouble, an intimidat¬ 
ing force of bouncers secure the doors. Those admit¬ 
ted are carefully screened, and once inside, must 
remain until the party winds down sometime the 
next morning. 

The estimated number of DJs promoting rave in 
the LA area is less than one hundred, but like all 


■ 
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segments of the DJ microcosm, if s growing. On an 
average weekend, there may be anywhere from five 
to fifteen parties going on. Depending on how well 
it's been promoted and who'll be mixin', anywhere 
from fifty to 2500+ ravers may show. Getting a 
thousand or more people into a discrete loca¬ 
tion requires special talents. To make it hap¬ 
pen, rave promoters now hand le most of the 
arrangements, including booking top enter¬ 
tainment and the best DJs. 

Since the first underground party, some 1 
time late in the 1980's, the rave scene in Los 
Angeles has become more commercial and 
competitive. An article by Michael Cook in 
the January '92 issue of Streetsound talks 
of feuds between LA rave 
promoters. Cook writes 
"Dirty tricks, includ 
ing police tip-offs, 
unnecessary mud 
slinging and 
even 

* 

death 
threats 
have 
a 1 mo s t 
totally * 
obscured the 
positive 
aspects of 
the underground 

predictably, the people suffering most 
from thisopcnlydismal squabblingarethe most 
vital ingredient of all, the ravers themselves". 

Many underground parties have been raided. 
There has been violence and injuries. The I APD is 
cracking down, but they too often find these parties 
only after things have gotten out of control. When the 
police break up a party, the promoters must regroup 
and find a new location. 

Recognizing the popularity and profitability of 
rave, LA's legitimate clubs are now promoting rave 
style events. But, the real scene is underground and 
these copycat eventsoffer little to those who want the 
"no rules" utopianatmosphereof totally underground 
rave. For them, it's a constant search for the next 
vacant building where their favorite under¬ 
ground Dj is doin' the mix. 
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AB/AKG/ALTMAN/AMERICAN DJ/AMPEX/ANVIL/APPLIE ELECTRONICS/ATLAS/BBE/CERWI^ 
ESIS/GRUNDORF/JVC/LSS/MARTIN/METEOR/NADY/NESS/NSI/NUMARK/QSC/RAMSA/RANi 
LITE-TUFF CASE/ULTIMATE/USHIO/AB/AKG/ALTMAN/AMERICAN DJ/Af 


Microphones 



SHURE SM58 Pro Mic 

iggoo 


List S181 


EV BK-1 mic 

Pro condense* 

EV N-Dym 257 

Pro vocal mic 

EV N Oym 757 

Pro vocal mic 

Allas 19* mic 

Gooseneck 

flapco M2G cable 

?0f| 1/4-XLR 


*119.0° 

*129.°° 




CALL 


■numvFVNW - 


*9.” 

* 12 . B ° 


Technics SL-T200 

Pro DJ Ttamab 1 * 

Quail; locked p*tch control rtigfo torque motor lor \wJ 
starts Sly Ins lAuffirfuior High sensitivity low mass 

,Wifm UI,,MS vout cmi *399.°° 

Technics 09 2? 

Bell dr ive Itffidbfe 

Slanton 690 Pro 

QJ carlndge. _ ——-—_ 


CALI 


*48 


Slanton 600 Pro 

OJ caiirtdge 

Sianlon 6900 

Spare siyhis 

Stanton D57 

Spare stylus_ 


f 24 


*24 


Many Mora In SIKH 




*10 


CAU 


Siqnal Processors 



ABE 322 Sound Improver 

improve yqyf sound wilh trie B6: 322 the 322 
performs a phase cmrection- on the hi^t trequerries, 
which is most harmonic mionnation exists 

Lin $?6c *179 95 


Your Cost 


10 


Bane ME IS 

15x2 graphic 

Rant AC22 

Crossover 

Bane AC ?3 

Ciossover 

Furman TX3 

Crossover 

Furman LCX 

Limiior 'composs 

Stamen 

Digit ii I sampler 


CALL 

CALL 

CALL 

CALL 

CALL 



PRO SOUND 


LIGHTING 


Amps 




ELECTRO-VOICE 7300A Pew*f Amplifier 

2S0watlS i2 « Behms 425 watts i2 if 4oUns 
CrfLUftry protfction independent channel protection 
Balanced/irtutenctd nputi 3-year warrant Front 
moii'ih J conlrc s Lilt $11399 


Vnur Cost 


$549. 


95 


IV 7600 Amp 

400 - ? d Sntvns-^ 

DSC MX 700 Amo 

150 X 2 # 0ohm*_ 
QSC MX1500 Amp 
330 X 2 « Bdvns. - 
□SC MX7Q0Q Amp 
375 a 2 lit 8ohms. - 
Sounds rafts men 
PMa&0 amp?*) a 2- 


CAU 


CALL 


CALL 

CALL 


Afl Systems Bams a 


_CALL 


CD P la vers 


* 


Technics PG lOOCompact Oise Player 

Mash Rut digital lo analog converter Digrtaf ws 
System. Pean Level search Edit guide 20-track pfegran 
mmg Auto cije 

Your Cost 


*129. 


00 


Technics PG-30G 

Headphone oulput. 
Technics SIP 1300 

Pro CO player__ 

Slanlon DD-22 

New Pro Dual CO_ 

Hum ark CD-6020 

Pro Dual CD.. 

Denon DN-4000 
Pro Dual CD_ 


.... ?149. w 

CALL 

CALL 

_CALL 

__CALL 


Cases 



Combo OJ Case 

Move you gear it*? prottisfrul way with tn-s oro case that 
holds mixer amp ana arry mu o! 2 lurn -1 CD players or 
ca^Tdte drcfcs Cover, wheels, handles and Hera^e 
Choice at Black or ta\* Grey Carpel (use CD-500 nsert far 
CD or cassette; 

List 1400 


CO-5QQ Inserts 


Votf Cost 


$ 292 


each._ _. ___ 

GiundoH DJ caie 

ftWJTFr tconomy 

$43 

$152. 

Cm lor CO s 

#co 

$92. 

Deluie LP tase 

#LP 

$133. 


DJ STAND 

Black or Gny_. 

Case I or caste I lei 


DJ Mixers 



Numtrfc DM1075 Pro DJ Mutr 

Standard 19' rack mount LED meters. 3 Phono/line 
npuK plus master evel Mic level with ofl/gft Bass & 
treble Cross fader for smooth mi King. List $220 


Biamp Pro 

CluS Mixers 


Your Cost 


$ 159. 95 


call 


Furman Pm 

OJ' Mixer. 


CALL 


Ramil Pro 

Clud Mi iff 5 


CAU 


Nil mark DM 1775A 

Samp ting rmxef__ 

Numart DM1975 

Sanpling mixer 


CALL 


CAU 


Sianlun PMC50OT 

Compact mi*er„ 

Gemini PMX-10 

Compaq mUif—„ 


*208 

•89 


Cassette Decks 



JVC 505 Dual Cassette Deck 

Ptldi control Doii^y B C noise- renact um 
Headphone output LED meters Mic mj> j 
dubbing Dol&y HX Pro 

Your Cost 

Tascam 102 

Dolby HX Pro B _. ......... 

Tascam 103 

3 Heads. HX, B 0 ____ 

Tascam 202 
Dual Cassette, 

Tascam 112 


Auto rrvtifse 
Syncro 

$236."» 


PtfHRIHIHVlfHHW 


i 247* DQ 

_CALL 

CALL 


Pro Cassette Deck 
Tascam 112R 

ProJTeck. A/Reverse... 
Dual Cassette.___ 






Hardware 





Huge Stock ol Hardware 
For Speakers & Cases: 



Handles 

Grills 

Screws 

Feet 

Latches 

Clamps 

Grills 

Panels 


Corners 

Rack Rail 

Washers 

Castors 

Clasps 

Hinges 

Drawers 

Covers 


Black & Grey Carpet lor speakers and 
cases. Ask for our Catalog for more 
information 


W 
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UOUR 


30-Day Trial Exchange 
30-Day Price Protection 

16th YEAR! 


Speakers 



Electro-Voice 

SH1502 

15 men 2-way_ 


Cerwin-Vega 

V15B 

Your Cost *299. 00 



15mch 3-way Speaker 15* woofer with 3 
inch voice coil and diecasl aluminum frame 
2 position repsonse equalizer with aulo 
reset Droteciion. Carpeted w/handles and re 
movable grill List S500 



Community 
CSX57 

Dual ISinch 3-way 

Also In-Stock: 

Cerwin-Vega... 

Cerwin-Vega.. 

Cerwin-Vega...... 

Cerwin-Vega. 

Cerwin-Vega 

Electro-Voice.... 

Electro-Voice 

Electro-Voice. 

Electro-Voice...... 

Community 


■ 1 ■ ftl.J.J.a |i« ■ h ■ »■ 


■ J i* >np r i ■< * h i rriniH 1 


m +*« !■■ ■ *#+* e* 


..V12B 

.V30D 

.V37D 

.V35D 

.L36P 

...SH1512 

..S100 

..SH1810L 

...SH1803 

..CSX-35 


Order Toll Free 1-800-945-9300 


13110 Magnolia St., Garden Grove, CA 92644 Outside of USA (714) 530-6760 




















































































































































VEGA/COLOR-PRO/COMMUNITY/DIVERSATRONICS/ELECTRO-VOICE/FURMAN/GEMINI/ GEN- 
IfRAPCO/ROSCO/SAMSON/SOUNDCRAFTSMEN/SHURE/STANTON/TASCAM/TECHNICS/TRIP- 

~BE/CERWI!\I VEGA/COLOR-PRO/COMMUNITY/DIVERSATRONICS/MORE 


irfiTaliliW 




& STAGE 

LIGHTING 


Hours: 

Mon-Fri 9-7 Saturday 9-5 
(California Time) 


PROFESSIONAL SYSTEMS FOR 




• O.J.'S 

• NIGHTCLUBS 

• BANDS 

• CHURCHES 

• SCHOOLS 


THEATERS 
HOME AND STUDIO 
RECORDING 
SPECIAL EVEHTS 
GROUPS 



Welcome to Pro Sound 
& Stage Lighting... 

Please accept my personal 
invitation to shop and save with 
Pro Sound & Stage Lighting. Now 
in our 16th year, we've been 
helping our customers find the 
very best values in sound & 
lighting equipment and accesso¬ 
ries. 

We have over 1200 items in 
stock in the largest showroom 
and warehouse of its kind located 
10-minutes from Disneyland and 
the beaches of Southern 
California. 

You order without risk because 
every product comes with a 30- 
day trial exchange. Best of all, we 
guarantee our prices for 30-days 
after the sale, and we'lt match any 
advertised price from any factory 
authorized stocking dealer. 

After you order we’ll carefully 
pack your order and ship it out 
fast. 

FREE CATALOG! 

Call tor our free 50-page Catalog. 
Video (VHS) Catalog of lighting 
will be available in March for only 
$19.95. 

Sincerely, 


Marc Ottestad 

Vice President & 
General Manager 



Fog Machines 



Optec £2-1000 Fogger 

with Remote Control Hrgh Quality high outpu! 
log machne with built-m fluid tank, remote 
control w'calbe. hanging bracket One year 
warranty Let $500 . n nn 

Your Cost 5 349, D0 

f-10€ Pro Fogger 

Mai imum output----CALL 

Optec Blizzard 

Pro tower_—-CALL 

mt DJ F-300 

Fogger._.CALL 


Ah brands of Fog Fluid in stock Scerrted and 
Uhscented Quarts. Liters, Gallons and 2 5 
gallons 


Jewel 



Sound Activated Dance 
Lighting Effect 

The Jewel is a sound activated effect 
similar lo a moonflower that has been 
developed as an economical quality 
effect tot mobiles and clubs. An array 
of sharp beams ot light dance back 
and forth to the music. Guilt-in 
microphone. Lamp and hanging bracket 
included. List S189. 

Call For Discount Price 


Beamer 600 








12 bright multi-color beams of light 
rotate to the music. Built-in sound 
activated mic assures ease of 
operation and varying patterns 
ot light to sound Fan cooled with 
mounting bracket. Operates on 2 EMJ 
lamps! included). 

Size: 10"H x 191 x 9‘W 20 tbs 
List $549. 

Call For Discount Price 


Spinners & Scanners 



Pro 4-light Spinner 

Wdh 2 AfC pti(I tor lights & 1 for spurns 
Complete wnh lamps arxJ colors One Year 
Warranty! List $230 

* Your Cost $ 129. SS 


6-Light spinner 
8-Ltght spinner 
10-Light spinner 
1 Light scanner 
4-Light scanner 
Colored Lentas_ 
Chromed spinners 
Chromed scanners 


m Slock 


__In Slock 

___In Stock 

_Ira Stock 

.In Stock 

„_In St ock 

_._ln Stock 
In Stock 


Moonbeams 



Moonbeam & Multimoon 
Dance Lighting Eflects 

Seams of light in a round pattern 
rotate and rock back and forth to the 
beat of the music. Guilt-in sound 
activated mic. Available in two 
models: Clear beams (moonbeam) and 
Multicolor beams (mulitmoon) Lamp 
and hanging bracket included One 
Year Warranty. 

Moan Beam List $479. 

Mulitmoon List $695. 

Call For Discount Prices 


Nidi 



The Ninja Lighting Etfecl 

by American OJ is a sound activated 
lighting effect that produces an 
exciting mix ot 6 and 12 beams of 
light that dance open and closed to the 
music Oichroic color filters produce a 
brilliant mix of multi-colors. Fan 
cooled with built-in mic. Lamp and 
hanging bracket included 
List $1095 

Call For Discount Price 


Robozap 



With astonishing power from two 250 
wait light sources, 4 changing colors 
plus white are “zapped' via a 
revolving mirror producing exciting 
new and unexpected effects Add to 
this a variable speed shuttei which 
gives a strobe effect. 8 changeable 
gobo patterns, and even color mixing 
and a whole new world ot lighting 
magic becomes possible Built-in 
sound activated mic Lamps included 
List $1200 

Call For Discount Price 


Derby Star 



The Deity Stir by Optec incorporates 
three popular eflects Derby. Lillie Star, and 
Umco By a flick ol a switch those effects 
can be activated one at a time The Derby 
produces 20 twisted ribbons of colored light 
split into upward and downward beams The 
Little-Star produces 10 muttcototed Hat 
beams that rock and roll back and forih 
The Umco produces 10 focused beams that 
twist over a 160 degree expanse and m a 
rainbow of colors Bm\t m sound activated 
mic Lamps Deluded 
List $1200 

Cali For Discounf Price 



Hjndreds More Lights In Stock Lighting 
Controtkfs & Dimmers Many mote hot 
lighting effects 

Plus: 

Lasers Lamps & 

Bulbs Accessories 

Stands & Truss Color Gel 

Pin Beams Mirror Balls 

Neon Sticks Border Lights 

Blacklights Color Wheels 

Stage Lights Follow Spots 

Video Proiectors 




Call lor Catalog & Information 



PRO SOUND 
A STAGE 
LIGHTING 


Order Toll Free 1-80,0-945-9300 

13110 Magnolia St., Garden Grove, CA 92644 Outside of USA (714) 530-6760 
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Performing 



PLANNING THE ULTIMATE 

MUSIC LIBRARY by Rich Gastmeior 


I always chuckle when I read a letter or 
article which extols the virtues of a particu¬ 
lar music format, whether it be CD, tape or 
vinyl. In these articles, the author usually 
swears on his/her mother’s grave and of¬ 
fers their first born as collateral that they will 
never change to another format and that 
their way of doing things is the only way a 
DJ should operate. 

LIGHTEN UP!!! The truth is there are 
advantages and disadvantages to every 
format. The bottom line is — IF IT WORKS 
FOR YOU. DO IT. There is no right or 
wrong. 

Now, before I 
pontificate too much, I 
have to tell you that up 
to about three years 
ago, wild horses or 
gorgeous women 
could not have sepa¬ 
rated me from my vinyl, But times change, 
and with the disappearance of records 1 
had to make a choice. I chose to use 
cassette tapes as opposed to CD, almost 
exclusively because of the huge cost factor 
I would have incurred switching a multi-unit 
company to all compact disc. 

I’ve been working with cassettes for 
about a year now, and I must admit the 
consistent quality and volume levels, the 
lack of skipping or acoustic feedback and 
the fact that 1 can carry more tunes in a 
smaller, lighter case outweigh the extra 
time and effort put in to search and program 
the music. 

When I initially decided to put a music 
library together on cassette, I recognized 
the need for some real intense planning. 
Because I had some reservations about 
using cassettes, I wanted to make it as 
easy as possible for both myself and the 


other DJs using the library. In fact, I put 
almost as much time into planning the 
library as f did duplicating it. I’d like to pass 
along to you what I did to he Ip you if you are 
contemplating a music library on cassette. 

The first step is to decide what selec¬ 
tions you want in the library. Start with 
Mobile Beat's Top 200 (Issue #5, Dec ‘91 
/ Jan *92) — the titles on that list wouldn't 
be there if they didn't work. Most DJs I’ve 
spoken with say the rule of thumb is that an 
average DJ library should contain between 
1,500 and 2,000 selections. Use the re¬ 


quests from your bookings as well as radio 
charts, Billboard chart listings and sugges¬ 
tions from other DJs. Don't forget that the 
most important criteria for a song is that it 
be DANCEABLE, RECOGNIZABLE AND 
POPULAR. Nobody wants to hear Frankie 
Yankovic and the Polka Kings doing a 
cover version of AC/DC's “Shook Me All 
Night Long”. Don't forget cult hits which 
never made it on the radio or songs that 
are important regionally. 

Next --CATEGORIZE!I! It'seasierto 
find Madonna on the same tape as Miami 
Sound Machine than with the Rolling 
Stones or Frank Sinatra. Choose about 7- 
10 categories that vou can identify with. 
We use 9: Popular, Rock, Soul, New 
Wave (Alternative), Dance, 50s & 60s, 
Country, Adult and Miscellaneous. The 
important thing is that you can know where 

Cont’d Page 44 


“The most important criteria 
for a song is that it be 
DANCEABLE, RECOGNIZABLE 
AND POPULAR.” 




QUANTITIES LIMITED 
100 % SATISFACTION GUARANTEED) 


FROM THE 50 s & 60 s 


CDS! 


ORIGINAL VERSIONS 
ORIGINAL ARTISTS 
ORIGINAL SOUND! 

INCLUDING *, * 

ROCK AROUND TIIE CLOCK - BLUEBERRY HILL - 
AT THE I {OP - ROCK AND ROLL IS HERE TO STAY - 
WHY DO TOOLS FALL IN LOVE - RUNAWAY - 
EARTH ANGEL - SINCE I DGNT HAVE YOU - 
TONITE.TONTTE - THE UON SLEEPS TONIGHT - 
DUKE OF EARL - COME GO WITH ME - LA RAMBA - 
BOOK OF LOVE - SORRY - TEENAGER IN LOVE - 
LITTLE STAR - IN TOE STILL OF THE NIGHT ~ YOU 
BELONG TO ME - SIXTEEN CANDLES -1 WONDER 
WHY * GREAT BALLS OF FIRE - LONELY 
TEARDROPS - RUNAROUND SUE - LAST KISS * GEE 
- HOLD ME , THRILL ME # KISS ME - JOHNNY 
ANGEL - TILL - CO ULD THIS BE MAGIC - 
SINCERELY - ITS MY PARTY - BE MY BABY - 
STRANDED IN THE JUNGLE * RTG GIRLS DONT CRY 
-THE STROLL * PFjGGY SUE - WHISPERING BELLS - 
WAKE UP UTILE SUSIE - TELL HIM - BARBARA 
ANN - DONNA - HAVE YOU HEARD - PALISADES 
PARK - UPTOWN - DREAM LOVER - TEARS ON MY 
PILLOW - HE'S A REBEL - BLUE MOON - TWISTIN’ 
THE NIGHT - MY BOYFRIENDS BACK - NAVY BLUE 
- ONLY THE LONELY * SILHOUETTES * DONT ASK 
ME TO BE LONELY - HEART AND SOUL - THE 
GYPSY CRIED - CRYING TELL ME WHY - I'VE 
TOIX> EVERY ITITLE STAR - MORSE CODE OF 
LOVE - DEDI GATED TO THE ONE I LOVE - SAVE THE 
LAST DANCE FOR ME - TIL I KISSED YOU - MAYBE 
BABY - ZING! WENT THE STRINGS OF MY HEART -1 
PROMISE TO REMEMBER - EASIER SAID THAN 
DONE - ITS ONLY MAKE BELIEVE - ONLY YOU - 
WHEN YOU DANCE * CHURCH BELLS MAY RING - 
HEARTACHES - SPEEDO - ONE SUMMER NIGHT - 
GOODY. GOODY - PENNIES FROM HEAVEN - YOU 
WERE MINE - TILL THEN - PRETTY UTILE ANGEL 
EYES - THE WANDERER - THE WORST THAT COULD 
HAPPEN - STORY UNTOLD - HUSH-A-BYE -1 ONLY 
WANT YOU - TONIGHT COULD BE THE NIGHT - 
WITH THIS RING - SO IN I OVE - LOW CAME TO ME 

* lovers who wander - trickle, trickle * 

DANCE BY THE LIGHT OF THE MOON - STAND BY 
ME * SUNDAY KIND OF LOVE - UTILE DAKL1N 1 - 
B ABALUS WEDDING DAY - I’M IN THE MOOD FOR 
LOVE - IMAGE OF A GIRL - THATS MY DESIRE - 
GOODNIGHT SWEETHEART, GOODNIGHT 


To Order: 

Send check or Money Order for $29.95* 
plus $3 shipping along with your name, 
mailing address, city, state, zip and phone 
number to: 

Spinnin’ Productions, 

P.O. Box 5, East Rochester, NY 14445. 
Please allow 4-6 weeks for delivery. 

‘New York State Residents MUST include 
$2.10 State Sales Tax - Orders without 
sales tax will be returned! 
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Answer. 


Just $24.95! ($29.95 in Canada) 


Question ... 


What's The Price OfDJ Success i 


7 




Sptnnin 2000 is the most complete collection of Ideas, tips and proven techniques 
ever compiled for Mobile DJs. SpInnlrV 2000 covers every facet of the industry 
Including: sound, lighting, theatrics, advertising, marketing, performing, hiring, 
training, managing, bookkeeping and much more. It’s over 250 pages, heavily 
Illustrated and packed with information to Increase your bookings and profits! 




& 








As featured in 
"income 
Opportunities * 
" StreotSound~ 
and o ther 
international 
publications 


Ask for it at your favorite book store or 
contact one of the following Spinnin’ 2000 dealers . -. 

SOS Sound and Lighting, Columbus, GA • The Disc Jockey Store, Fort Lauderdale, FL •- 
Link’s Music, Hanover, PA *•“ Sight & Sound Service Ctr., Springfield, MA Connecticut DJ and 
Nightclub Supply, New Haven, CT •‘Abracadabra Light & Sound, N. Babylon, NY «•- Powerhouse 
Pro DJ, Buffalo, NY w Dynamic Sound and Lighting, San Jose, CA •“ MC Disco, Carmichael, 
CA •" Good Times Entertainment, Oxnard, CA **- Luner’s Pro Sound and Lighting, Santa 
Barbara, CA •• West Coast Distributor - The Party Masters, Antioch, CA. 1-800-827*2374 


. ■ n,«tl umutmi -1 n*,,j 

TO ORDER DIRECT FROM THE PUBLISHER: FILL OUT FORM BELOW AND RETURN WITH 

# 

CHECK (Payable to LA Publishing), MONEY ORDER or CREDIT CARD INFORMATION TO: 

LA PUBLISHING, P.O. BOX 5, E. ROCHESTER, NY 14445. Allow 4 to 6 weeks for delivery 

IN CANADA: 

BACHMANN-RACHE, 3148 KINGSTON JRD., SUITE 202, SCARBOROUGH, ONT. Ml M 1P4. 

ENCLOSE $24.95 US ($29.95 Canada) 

Prices Includes shipping, New York State residents MUST add $1.40 Sales Tax 

Name__ 

Address_ 

City_ 


■ 

i 

j Phone 

: 

■ 

i 


State 


Zip 


NOW 


AVAILABLE IN 

HARDCOVER 

FOR CREDIT CARD ORDERS: Circle-VISA or MstrCrd \ JUST $5 

Number_Exp. Date _ \ ADDITIONAL 

Signature_ 
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HOW TO WIN AT THE 
NEARLY-WED GAME 


By Brian D. Lawrence 


1 Performing" cont'd from page 43 

a particular selection is without always 
looking it up. Another idea is to sub- 
categorize by tempo (e.g. Popular Slow, 
Popular Medium, etc ). 

Once you have categorized, the next 
step is to PRIORITIZE. Putting the most 
often used tracks on the beginning of the A 
side of the cassette saves you a lot of time 
on the road searching tapes. Assign a 
priority code to each song {e.g. 1 for best, 
5 for worst). 

Now you are ready to plan your tape 
layout. Take all of the songs in a given 
category and decide how many tapes you 
need {on average, 15 songs fit on a C-60 
tape and 22 on a C-90, more for 50 s & 
60's). Take all of your key hits (No. 1 
Priority Code) and place them on different 
tapes within the category, all on an A side 
at the beginning. Then addthe number2's, 
3's, etc. right through the A side and to the 
end of B side. You can also put key cuts at 
the back end of Side B, but on some decks 
the search feature is a little strange for “B 
side rewind" searches, so I prefer to keep it 
simple. 

This whole process is even simpler if 
you use a computer to do different sorts. 
It's a good idea, as you'll want a complete 
cross-reference by artist, title and tape 
number anyway once you're done. 

Once you start duplicating, you’ll have 
to make some adjustments for longer song 
times, etc., but if your library is well-planned 
from the start, you can juggle tunes without 
too much difficulty. If you have any ques¬ 
tions once you get into planning your li¬ 
brary, drop me a line c/o Mobile Beat and I'll 
be happy to help you in anyway I can. We'll 
also have an article on actual recording 
techniques coming up in a future Issue, 
Good luck!! 

P.S. For those vinyl fanatics who 

won't use tape because they can’t beat-mix 

* 

with it: Did you know that most cassette 
decks can be fitted with a pitch control to 
allow you to beat mix? The drive motors 
have a variable speed control that can be 
tapped into a control mounted on the front 
of the deck. Most I’ve seen remove the 
headphone jack and mount the control 
there. Have a qualified technician to do it 
for you. Be careful, though, such a modifi¬ 
cation may void the warranty on your deck. 

% 


I he hardest part of the nearly-wed game 
is finding players. In planning your mar¬ 
keting strategies for 1992, keep in mind 
these simple facts. Only about one out of 
everyone hundred people will be getting 

married. 70% of that 1% will tie the knot 

* 

sometime between April and October 
(especially on the East Coast). For the 
vast majority, Saturday will be “the big 
day’. 


than just one day a week during the busy 
months, then explore other ways to take 
advantage of your mobility. Unlike wed¬ 
ding related services such as flowers, 
photography, gowns and tuxedos, your 
customers set no geographic restrictions. 
There is no reason for you to insist a 
potential client come to see you at your 
home or office. Quitecontrarily, it is much 
easier for you to visit a bride-to-be at her 
home to explain and sell your service, and 
leave with the booking. 

Unless you live in an extremely 


densely populated area, there are obvi¬ 
ous advantages to expanding the size of 
the geographical area you serve. In 
doing so, you will proportionately in¬ 
crease the chance that you will have 
contact with prospects who plan wed¬ 
dings on the non-peak days. 

Today’s bride and groom generally 
have little spare time for planning their 
wedding, which opens for you a tremen¬ 
dous opportunity to make your wedding 


business more profitable. Why not offer 
additional services that also have no 
geographic restrictions. You can begin 
by adding invitations and video produc¬ 
tions to your list of wedding related ser¬ 
vices. The only investment you'll incur is 
the cost of revising your literature. 

There are invitation companies that 
will give you an impressive catalogue 
free of charge (others charge a nominal 
fee, with rebate coupons). Taking an 
order is an extremely simple process. 
The finished product can be shipped 



There are other wedding related services 
you can sell, especially if you have a retail 
location. You can earn hundreds of dollars in 
extra profit on each wedding. This way, you 
have a chance to sell the prospect other 
services, even if they do not hire you as their 
DJ, You can even discount these services as 


leverage to get fu 





e fo 
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directly to the bride's home or office. She 
signs a form approving the wording she 
submits. If there is a mistake it is either the 
printers responsibility to redo it or if the bride 
misspelled, she must pay a remake charge. 
You have no liability. There is usually a 100% 
mark-up and there are other accessory items 
that are in the catalogue, too. 

Video production is even easier. Find a 
reputable video company and negotiate a 
wholesale price which you in turn can mark 
up and still be competitive. They must sign a 
sub-contracting agreement on each job tak¬ 
ing full responsibility for servicing your client 
and rectifying any problems. All they have to 
do is duplicate their demo-tape and you are 
in the video business. 

There are other wedding related ser¬ 
vices you can sell, especially if you have a 
retaillocation. This is an excellent start. You 
can earn hundreds of dollars in increased 
profit on each wedding. You also have a 
chance to sell the prospect services, even if 
they do not hire you as their Disc Jockey. You 


can even discount these services 
as leverage to get your full price for 
DJ Services. 

Other opportunities to meet 
nearly-weds can be found by par¬ 
ticipating in bridal shows. You may 
also want to consider purchasing 
or trading for other engaged leads 
with other non-competing bridal 
services. Mail literature to each 
new lead and then follow up with a 
phone call. Consider the positive 
aspectsof reducing your price when 
you have an opportunity to book a 
wedding taking place on a non- 
peak day. Most leads will have the 
wedding day stated so you wilt 
know if you are available even be¬ 
fore you call. This logic becomes 
even more "amplified” when you 
have other DJs working for you. 

Winning at the "nearly-wed 
game" is not a roll of the dice. It is incorporating sales and marketing strategies, with 
talent. Follow these instructions and you’ll find many players. ^ 
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PROJECT YOUR 



WITH 




Projection is in! 

Choose from dozens 
of powerful graphics 
and vivid oil wheels 
and make even the 
dullest venue come 
alive with color! 


See your Meteor Dealer today, or 
give us a call on (205) 461'8000 
or (205) 772-9626 for details of 
your nearest stockist. 
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TAX / INSURANCE TIPS 

FOR THE NEW YEAR 


MAKING TAXES 
LESS TAXING 

By Stephen Gaudino, CPA 

Struggling with your 1991 tax return? 
Here are afewsuggestions that may save 
you money. If it's too late for 1991, start 
planning now to reduce your '92 tax bill. 

• FIRST. BEFORE ITS TOO LATE 
- FILE! If you don’t file a return because 
you don’t owe any tax, you can be hit with 
a penalty. Recently a taxpayer didn’t file 
returns for three years because his with* 
holdings exceeded his tax liability. The 
court said he must file even if he paid his 
taxes. Failure to file can result in a penalty 
of 25% of your tax liability, plus the IRS 
can disallow your withholdings if you don't 
file within two years from the date the tax 
was paid. 


• Contribute property to a charity . 

If you need deductionswithout paying cash, 

donate old clothes or even 
your old IPs and singles 
to charity. You are al¬ 
lowed a deduction for 
these items at their 
current market value. 
Check second-hand 
stores to get an idea of 
the value of used cloth¬ 
ing and furnishings. 



• Consider vour marital status . If 

you anticipate a change in your marital 
status before the end of 1992, consider the 
fax effects. Certain itemized deductions 
begin to be phased out once your adjusted 
gross income exceeds $100,000. The limit 
isthesamewhetheryou’remarriedorsingle. 
Therefore, two single individuals can earn 
$100,000 more in combined income than a 
married couple before losing deductions. 


• Contribute to an IRA . Make a 
deductible contribution to an IRA if you 
qualify. If your DJ service is part time, and 
you have a pension plan through your full¬ 
time job, you lose part or all of your de¬ 
duction when your adjusted gross income 
exceeds $40,000 (married) or $25,000 
(single ). However, all contributions accu¬ 
mulate income tax-free, so you should 
consider making nondeductible contribu¬ 
tions as welt. 

* Avoid underpayment penalties . 

Review your 1991 income tax withhold¬ 
ings or estimated tax payments to be sure 
you have paid in enough. You'll be charged 
a penalty unless your withholdings or es¬ 
timated tax payments are 90% of your tax 
liability or 100% of your tax liability from 
the previous year. 


• Analyze your business deduce 
lions . Why pay someone to do general 
office duties, like cleaning and filing, when 
you could be paying your dependent chil¬ 
dren? 

• Keep proper records . The best wav 

to know where you stand throughout the 
year is by keeping an up-to-date journal or 
ledger of all income and expenses. Consult 
a professional bookkeeper, accountant, or 
tax advisor on setting a system that works 
best for your business. This will be a major 
asset when you start work on your 1992 tax 
return. tTf 


Specific questions on taxes should be 
addressed to Stephen Gaudino, c/o 
Mobile Beat Magazine. 


IS THERE AN AUDIT IN 
YOUR FUTURE? 

The chances of your tax return be¬ 
ing chosen for an audit by the IRS varies 
with your income, your business, and the 
deductions you claim. Of nearly 100 
million individual returns. Less that 2% 
get the “full treatment". Partnerships and 
corporations also are audited, and all 
returns are checked for arithmetic and 
scanned for obvious errors. 

There’s no set rules as to which 
returns will be picked. Computers make 
the initial selection based on a complex 
set of standards similar to those which 
determine who makes the playoffs in the 
NFL. If the computer triggers a red flag 
on a return, it is the gone over by I.R.S. 
employees, who make the final decision 
regarding further action. 



More likely to be checked are those 
returns showing large amounts of cash 
income on which taxes are not withheld, 
I.E.: doctors, waitresses and MOBILE 
DISC JOCKEYS, or those returns with 
deductions that exceed the average for 
that individuals tax bracket. These sce¬ 
narios do not mean an audit is a sure 
thing - only that one is more likely. 

Keeping good records is the best 
way to stay ahead of the game. Prepare 
your return properly and clearly. Do it 
well in advance of the deadline, so you 
can take your time, set it aside for a few 
days, and then go back and give it a 
second look. Even if someone else pre¬ 
pares your return, be sure that you un¬ 
derstand each item in it. Remember: It's 
still YOUR return! Coming Up: What to 
expect if you do get audited. (MB) jr 
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A FATE WORSE 
THAN DEATH 

By Richard Townsend, 

Insurance Consultant 


The title of this article, although 
not enticing, is appropriate when you 
talk about long term disability. Here’s 
why. 

If you die, you’re dead. You, as a 
person, have no more worries. You 
don't have to go to work every day, you 
have no bills to pay, no more scream¬ 
ing at the kids, everything is quite 
peaceful for you. But what if you be¬ 
come disabled? 

Ah, yes, disability. Let's say you 
head out on what you expect to be a 
routine night of work on Saturday 
evening. While loading up after the gig 
you trip over a piece of equipment and 
bust a leg. To make matters worse, 
you ruptured yourself while picking up 
the equipment. Add to this the fact that 
earlier in the evening, you got carried 
away crooning "Friends in Low Places" 
and ripped your vocal chordsto shreds. 
Chances are you are going to be out of 
commission for six months . . mini¬ 
mum! 

What you are now experiencing is 
a fate worse than death. You are now 
faced with all the usual expenses of 
living, plus medical expenses as well. 
This includes the costs of regular visits 
to your friendly medical practitioner, 
medication to fight off infection and 
pain, non-cove red hospital bills... and 
numerousotherthingsyouthoughtyour 
insurance covered. Not a very pretty 
picture, especially when money is tight 
and you begin to worry about whether 
or not you are going to get well enough 
quick enough to get back to work. 

Our sample scenario may seem a 
bit extreme, but it does happen. What 
you need to look at is how well you are 
insured in the event of a long term 
disability. The fact is, if you are be¬ 
tween 25 and 40 your probability of a 
disability is three times more likely than 
death, and if you are between 45 and 
55, the odds of a permanent disability 


are three times greater. If your DJ service is a part-time venture, 
you may have group disability coverage from your full-time em¬ 
ployer. You may also be eligible for state disabil¬ 
ity benefits, and you just may be approved for 
Social Security benefits, but don't bet yourfarm it. 

Regardless, you will have a difficult time main¬ 
taining your home and your life style even if you 
were truly fortunate to receive all these benefits. 

Hopefully, you have a trusted insurance agent t 
you can discuss the amounts and kinds of plans that 
available in your area. If not, I can most likely sugi 
someone in your area. In any case, here's what 
should be looking at in a policy: 

The definition of what is considered a disability . Is your 
occupation or your income insured? What type of excep¬ 
tions or exclusions are covered? How long will benefits be paid? Are both sickness and 
accident covered? How long do you have to wait before benefits begin? (The usual 
options are 30 days, 60 days, 90 days, 180 days and one year). Is the contract 
guaranteed renewable and continueable to age 65? It should be. 

Are there riders available to provide for automatic cost of living increases, future 
guarantee of insurability options, and waiver or premium provisions? 

In spite of the attempted tongue -in -cheek approach, rt is in your best interest to 
review your personal coverage. Disability doesn't always happen to the guy next door. 
It could be you and it could be your family that has to face the reality of not having made 
adequate plans for the contingency of disability, jr 



UNEQUALLED PORTABILITY! 




Meta-Lite System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packed with The Hottest Effects 


Convenient 
otw band 
portability 
with stand, 
tight bar, 
and power 
con trot tar 
fill In on& 
package. 


Audio Svncd, 

qcftanngl 

Fewer Controller 

££§ Patterns, 
(not 16 ) 

Built-In, 1024 
Step Light Show 

Max Current of 
8 amps won't 
pop breakers 

Ultra* mobile^ 

Multiple 
Modes 

2 Minute sell 

Telescoping; 3 
section Stand 
2 FooiswilclT 
Controls 


To order, or for 
immediate 
information, call: 

1-800-852-003 


On* of CMC - * 
Family of 
Ultra rnobllft 
LlQhllng FtUctm 


Make lees trips tc» the car 
when setting up your gear 

Use the ACE-1 Audio 
Controlled Effects unit to 
sync up to 10 of CMC's 
lighting effects 


Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining thin 
lighting syslems using 
simple chase controllers! 

Seeing is lielieving! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 

Cantek Metatron Corp. 

19 West Water Street 
Canonsburg, PA 15317 

Phone (412) 745-6760 
Fax (412) 745-6062 
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Tech Talk 



VINYL LIVES THANKS TO 
HIGH-TECH CLEANERS! 


By Kevin A Barrett, President of KAB Electro-Acoustics, 

Eds. note: Over the last decade, as vinyl has rapidly disappeared from the 
bins, the only complaints have come from DJs and collectors. Most mobiles have 
now, to a large extent, adopted Compact Disc technology, but many still rely on vinyl, 
either for building a cassette library or to use in combination with tape and/or CD. As 
a result, extending the useful life of records has become an important consideration. 
This article is for DJs, as well as collectors, who wish to preserve their vinyl libraries. 
The author is a reknown audiophile and collector and manufacturer of accessories for 
“hi-tech" record cleaning equipment. 


Here’s a quote from a Victor 78 sleeve circa 1910: "Keep this record free from dust, as 
dirt on the record clogs the sound wave grooves and has a tendency to make reproduction 
scratchy. A small piece of velvet carpet glued on a wooden block makes an excellent 
cleaner, and should be used on dusty records before playing." 

Good advice, but velvet carpet? 

We all know clean records sound better and last longer. If there is dirt, dust and greasy 
finger prints on a record, you will hear them while playing it. 

Try to appreciate the scale of size here. A stylus contacts the groove wall of an LP with 
a footprint smaller than 1/1000th of an inch! Micro dust particles invisible to the naked eye 
will easily influence the stylus causing a “tick" 
here a “pop” there I 

As many of the records in your col lection 
may now be found only on tape or CD, proper 
cleaning is mandatory to extending their use¬ 
fulness. To begin with, it helps to know a little 
about what you are removing whilst cleaning. 

Although IVe yet to see a DJ using 78s, I do 
know many who collect them. With t hese old 
shellac 78s, years of attic and basement 
storage can produce a wide range of dust 
and molds. Keep in mind that they are really 
only 15% shellac. The other 85% is mineral 
filler;stuff like powdered slate and limestone. 

The antique players with their steel needles 
and 8 oz. tracking force would scrape this 
dust off the groove wall and deposit at the 
bottom of the groove. Years of storage 
hardened this dust accumulation. Unless it is 



Record Doctor 
Record Cleaning Machine 


dissolved and removed, this debris will cause skipping. Once removed, the skipping 
vanishes along with a large percentage of surface noise. A comment on cleaning fluids. 
Shellac 78s must not be cleaned with fluids containing alcohol. Shellac dissolves in 
alcohol. 

With Vinyl IP's, the major elements to remove are tiny dust particles and greasy finger 


prints. As you may now be purchasing 
many of your records from cut-out bins, 
note that even new records need to cleaned 
to remove mold release agents. 

As time and progress have given us 
better record materials, so has it provided 
better ways to keep them clean. The abso¬ 
lute best way to remove all these contami¬ 
nants is withawet-sc rub/vacuum-dry record 
cleaning system. These machines use 
first, a cleaning fluid to loosen and suspend 
solids and to dissolve greasy and oily resi¬ 
due (Both Nitty-Gritty and Discwasher make 
fluids which are safe for Shellac 78s). Next, 
a strong vacuum is applied to suck off the 
fluid leaving behind a clean playing sur¬ 
face. These machines are not new. They 
have been around for a decade or more. 
The designs have become perfected and 
the prices are affordable. Two machines 
which stand out are the RECORD MAS¬ 
TER from Nitty-Gritty Products and the 
RECORD DOCTOR from Audio Advisor 
Inc. With these machines the disc is rotated 
by hand with motorized vacuum suction. 

The VPI 
HW16.5is an all 
motorized ma¬ 
chine which ro¬ 
tates the record 
as well, it is also 
more expen¬ 
sive. 

Getting 
back to that 
Victor comment 
on velvet car¬ 
pet, well, it is a 
good idea to 
have a good 
cleaning brush 
to use before 
each play. The 
Discwashe r 
pad and D4 fluid are highly recommended 
for this task. If you collect 78s and IPs, get 
two brushes and label them. You wouldn't 
want to contaminate your LPs with pow¬ 
dered slate and limestone! jv 


StparCteanw 
& Record Brush 
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METEOR • RANE • SAMSON • ORYAN • MIDDLE ATLANTIC • DENON 


ULTIMATE SUPPORT • SONIC 


STAGES 


LIGHTCRAFT 


NOBODY BEATS 

Hi-TECH PRO PRODUCTS 


110% Price Protection 
30 Day Exchange 
Toll Free Ordering 
Wide Product Range 


Defective Exchange 
No Lemon Policy 
No Hidden Surcharges 
Nationwide UPS Shipping 


*WE WILL MEET ANY COMPETITOR’S PRICE 
PLUS SUBTRACT 10% OF THE DIFFERENCE!* 


•k k 


MasterCard 


For A Free Catalog 

Call 508-624-7479 


or write to 

Hi-TECH PRO PRODUCTS 

10 Winter Street, Southboro, MA 01745-1029 

*■ Minor Restrictions Apply, Call For Details. 
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PRO CO. • ATUS • BOSE® • CALZONE • CROWN • E.V. • GEMIN 
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Distributor for BEYMA Professional Speakers, Motorola, Pyle, and Electro Voice 

368 Route 206 North Vincentown, NJ 08088 
(609) 859-0900 FAX: (609) 859-3892 


POWER VOICE SYSTEMS 
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From Popcorn & Pinball 

to Party Time! by Michael R. Erb 



Party Time's 57 Chevy makes a brief pit stop before heading back on the road. 


In 1974, Wally Nekyha formed Four 
Seasons Amusements, offering Chicago 
and the surrounding area an incredible 
range of services...everything from Juke 
Boxes and Pinball machines, to Dunk 
Tanks and Hot Dog Wagons, it would 
appear natural that someone so firmly 
planted in the "party-business” should 
also operate a DJ service, but when 
Nekyha started spinning eleven years 
later, it was almost by accident. 

“I had been hired by a nightclub to 
design a ‘50's decor for them", he re¬ 
calls, “This was my chance to get into 
the booth and play around, I started 
putting togetheroldies sets and watched 
the crowd to see wh ich o Id ies they wo ufd 
dance to." 

This humble beginning sprouted into 
what is now Party Time DJs, which 
features Nekyha's own creation. The 
'57 Chevy Show. The DJ booth is the 
actual front end of a 1957 Chevrolet 
automobile. Rope lights surround the 
windshield, fog machines, sirens and 
horns lie under the hood and even the 
headlights work. To further enhance the 
nostalgia, activities such as Hula Hoop 
contests and musical chairs, combined 
with special dances such as The Stroll 
and The Twist, are part of the show. 
Party Time charges $995 for a four hour 
show with fiery '57 front end. In addition, 
the company offers a music video show 
utilizing a Zenith big screen projection 
system for $895 per four hour gig. 

Pioneer Laser Karaoke has recently 
been added to Party Time's list of enter¬ 
tainment options and with 450 songs in 
their Karaoke library. Nekyha says it is 
working out very well, "A D J who already 


has the speakers and amplifiers needs very 
little additional, $3500 will buy the Karaoke 
equipment." They will book a Karaoke job in 
two ways, just as straight Karaoke or 
Karaoke and a Disc Jockey. "During the 
first hour of most parties, nobody is dancing 
or getting into the music much so we’ll start 
them off withthe Karaoke. During a four job, 
well do two hours of Karaoke and two hours 
of dancing." 

Wally points out that it is important to 
sense whether the crowd is responding to 
the Karaoke. If the audience begins to lose 
interest, he will immediately start dance 
music to regenerate the crowd then go back 
to Karaoke later on or if people start coming 
up and request it. 

Booking agents provide Party Time 
with nearly 80% of their annual jobs and line 
up some fantastic events. "We’ll be going 


to Puerto Rico in April and for the last three 
years we’ve done the McDonalds' Cross- 
Country Road Tour. The tour is a managers' 
convention held in strategic cities across 
the country. The company throws parties 
for the participants and we supply the danc¬ 
ing music. Our equipment travels with the 
touring company and we fly from city to city." 

Nekyha believes it is all the unique 
services he offers that sets Party Time apart 
from the competition. “For a picnic, we can 
refer a caterer and can rent them Moon- 
walks, Dunk Tanks, Ferris Wheels, Trains. 
Then I suggest a DJ for under the pavilion 
where people can dance. Our scope of 
services is our best referral. And by going 
into the larger hotels with music video, 
Karaoke and the '57 Chevy Show, a lot of 
people see what we’ve got." jy 
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Look-alikes build 
business on being 
different 

For Kenny Leslie and his look-alike brother Kevin, being a DJ 
team is an extension of their loveformusic and dancing. Kenny 
says," We're dont just spin records, we get involved. People 
love it when we’re on the dance floor. They see how much fun 
we re having and they come up and join us". 

Kenny was 18 and Kevin was 14 when they started 
"Brothers II" DJ service in 1985. Both have full time jobs. Their 
DJ service is based outside of Coatsville, PA and covers a large 
surrounding area, including Philadelphia and parts of Mary¬ 
land. Their average charge for a four job is $385 and every 
Saturday is booked through the end of the year. Kenny says 
90% of their business comes from referrals with the rest coming 
from the yellow pages. To maximize referrals, much of the 
brothers' marketing is done on location. "At every job, my 
brother goes and hand delivers a business card to every couple 
in the place. This has worked tremendously. We've gotten 
much of our business that way plus we get feedback from the 
people.* Ken says they try to do things differently than other 
DJs, such as encouraging the guests to tap their g lasses to get 
the bride and groom to kiss. If it appears the bride and groom 
are getting disturbed by this, they announce that if the people 
want them to kiss, they've got to stand up as a table and sing 
a song with the word love' in it. Right before the cutting of the 
wedding cake, they play the Star Spangled Banner and say the 
response phenominal. 

Brothers II has had a few bad experiences. Kenny recalls 
one instance during a wedding reception that proved to be quite 
embarrassing. "A person gave us a tape that was supposedly 
cued up to the couples firstdance song. This was the one time 
that I didn't checkthe tape. We announced the bride and groom 
and hit the play button. All of a sudden...this loud, screechy, 
hard rock song starts playing. Everyone looked at us like we 
were nuts. We both pointed at each other like it was each 
others fault. There was a brief pause until we got the right song 
on. I was totally embarrassed.” 

Banking on their past success, Ken and Kevin have 
decided that wedding receptions are what they want to special¬ 
ize in. They usually pass along business tike high school 
dances to other DJs but will play reunions and anniversary 
parties. Unlike many brothers, Ken and Kevin get along with 
each other both on and off the job. Ken says that is important 
as it is hard to turn on and off a good working relationship. 
Apparently, Brothers II has a great thing going and it shows 
in their long list of satisfied clients. <r 


DJ HORROR 
STORIES 


Due to the overwhelming response to Mobile Beat's "DJ Horror Stones" 
which first appeared in the October/November issue, *‘DJ HORROR 
STORIES'* h ill continue as a regular feature (until we run out of stories). If 
you've got a particularly good story about a particularly bad booking, send it 
to **DJ HORROR STORIES*' t do Mobile Beat Magazine or fax (716) 385- 
3637, You too could win a Mobile Beat staff shirt t T-shirt or other fine prize! 
Now heres this issue's DJ HORROR STORY, inspired by a story sent in by 
Marc Pepin, Fredericton, New Brunswick. 


In 1983, l was booked to play an awards banquet for a local 
racquetball club. The room was "L" shaped. Iwassetupatthevery 
top of the long, narrow part of the “L'', as far away from the door as 
possible. It was a good thing t had set up earlier as there was now 
a gauntlet of long tables, with thirty or forty chairs on each side, 
running from one end of the room to the other. 

I spent the early part of the evening playing typical background 
music and mingling with the guests. I had been invited to eat with 
the crowd, and since it was a Chinese buffet, I accepted. Everyone, 
myself included, was getting real hungry. The moment they started 
stocking the buffet, we all sat down, ready to eat. Everyone was 
looking forward to a terrific evening. 

As the first guests squeezed their way up the narrow path 
between chairs to the buffet, the lights in the room suddenly started 
to flicker. Within a few seconds, they were totally out. Those on 
their way to the buffet struggled to find their way back to their seats. 
At first, it seemed rather funny, all these people bumping into each 
other and begging each other's pardon. It was just like some stupid 
Three Stooges episode. Most of us assumed the power would be 
back on in a minute or two or that an emergency system would kick 
in. I sat there, quietly, in total darkness, listening to the whispers of 
over one hundred confused guests waiting for something to 
happen. This room had absolutely no 
windows, I could not see my hand in 
front of my face and no one had even a 
flashlight. The time passed, five min¬ 
utes, ten minutes, fifteen minutes. Fi¬ 
nally, someone from the party hall came 
in announced that haif the city had no 
power. 

After nearly forty-five minutes of 
sitting in the dark, the guests carefully 
started working their way to the door. The party was over before it 
ever really began. The whole event was cancelled and never 
rescheduled, I finally found one candle, but that was of little use. I 
toredown piece by piece, holding the candle, with hot waxdripping 
on my fingers, with one hand, and trying to carry my gear with the 
other. All the while I was tripping through the obstacle course of 
chairs, food, and tables. By the time I got home, I was black and 
blue from all the bumps and bruises. 

ft 

If there was a silver lining, it was that I got paid and ended up 
with afour week supply of cold Chinesefood. But I hope I never face 
an ordeal like that again. If I do, I’il be prepared. I now carry a 
flashlight and a supply of “doggie bags". 
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FOUNTAINEBLEAU HILTON 
Resort and Spa 
Miami Beach, Florida 
MARCH 24 thru 28.1992 
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INTEREST GROUPS, TOPICS & ISSUES 


EVENTS 


ARTIST MANAGEMENT A GENCIES 

All Star PaneL.Uve interviews * Artist 
Development * Public Performances * 
Composing * Writing - Recording * Venue 

Bookings * A&R 

ATTORNEYS 

Contracts * Royalties * Publishing * 
Judgements * Licensing 

DISC JOCKEYS 

Mobile Disc Jockey * Selecting a Record 
Pool * Choosing the light Equipment * Hot 
Mix Format for Today's Radio * Future 
musical formats of the Club DJ * Mix 

Services 

INDEPENDENT LABELS 

Workshops 

MUSIC INTEREST 

HI- MRG * House * Freestyle & Hip Hop * 
Alternative * Rap * R & B • Techno 

NIGHTCLUBS 

Operations * Management * Food & 
Beverage * Promotions & Events * 
Entertainment * Souna & Lighting * Security 
& Theft Control * Liability & Legal Matters * 

Bar Operating Equipment 


PRODUCERS i REMIXERS 

Production Technics • Editing & Samplirg 


RADIO 

Hot Mixers * Crossover Radio * Urban 

RECORD COMPANIES 

Promotion * Marketing - Distnbul*on 1 A&R * 
Record Pools & Labels * Conliguratrons 


RECORD POOL DIRECTORS 

Three Sessions - Daily Workshops 
Operations * Member Relations * Rosier 
Criteria * Pool & Label Communication * Music 
Formats & Configurations * Daily Works hops 


DJ SPINOFF 

Entrants compete daily. Winner announced on 
the last day. Award and judges to be 

determined, 

EXHIBITORS 

Product Development + Marketing & Research 
Demonstrations * Designing & Installations - 
Bar Operating Equipment 

THIS BUSINESS OF MUSIC 

The process of finding, signing, publishing, 
producing, marketing, promoting, and the 

ultimate goal..* sales 

MOCK RECORD DEAL 

Getting started * Where to go * The correct 
Figures 
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DEADLINES 


REGISTRATION 

Early Registration 

before January 3t, 1992 .,.$195.00 

NA TIONAL DANCE MUSIC AWARDS 
BALLOTS 

February 15, 1992 

ADVERTISING for WMC 7 DIRECTORY 

Color February 22, 1992 

Black & White March 3,1992 

EXHIBITING BOOTH REGISTRATION 

March 1,1992 


RETAIL 

Distribution & One Stops • Mom & Pops ■ 
Chains • Configuration ■ Marketing * Charts & 

Tipsheets 


VIDEO 

Video Mix Services ■ Laser Oise * Video 
Channel * VJS * Record Companies Video 

Departments * Production / Imageries 


BE 


NA NONA L DANCE MUSIC AWARDS 

Delegates gather lor a glittery cocktail party 
and dinner Followed by the presentation of the I ^ afC ^, i| 
awards, honoring outstanding music and 
business achievements. 


ARTIST SHOWCASE MA TERIAL 


NEW ARTIST SHOWCASING 

This year the lush tropical landscape of the 
hotel will provide the backdrop for some of the 
newest Signed and unsigned artists performing 
live before the delegated A&R 
representatives will no doubt find the holiest 
signing here) 


REGISTRATION BAG INSERTION 
MATERIAL 

March 20,1992 

VIDEO TAPE MASTERS WMC TV 

February 2,1992 


WINTER MUSIC CONFERENCE • 3450 NE 12TH TERRACE • FT. LAUD., FL 33334 • (305)563-4444 • FAX (305) 563-6889 


Yes, I would like to register for the Winter Music Conference & D.J. / Nightclub EXPO 7 
March 24 thru 28, 1992 at the Fountainebleau Hilton Resort and Spa 


Registration includes full access to all Educational 
Seminars and Workshops.,, The Artist Showcasing 
{day & night).** The D,J*/ Nightclub EXPO and the 
National Dance Music Awards Banquet. 

Please note, all paid fees are norvrefundablell 


□ I would also like 
S50.00 each. 


extra Banquet Tickets at 


11 Early Registration... $195,00 Postmarked before Jan. 31* 1992 

□ Late Registration.** $235.00 Postmarked before March u. 1992 

□ Watkup Registration.*. $275.00 at Hotel 

8' x 10* Exhibiting Booth wj'2 Reg_$650.00 (no Banquet) 

□ D.J./Nightclub EXPO Exhibiting Show... $25,00 {Eihlbhs Only) 

Name 


□ Cash 

J Enclosed is a Money Order 

□ Please charge to my American Express 

Title 



Company Name 



Expiration Date 

- Address 



Cardholder's Name 

City 

St. Postal Code 


Card Number 

JF ii - r— -——-■-- * - 

Province 

Country 


Signature 

Phone 

Fax 



□ A&R 

[ i Agent 

Ar chitecttoea »gne r 
Artist 

Audio Doalor/Disl 
Audio instail/Drisign 

□ Club/Bar 
Convention 

□ Disc Jockoy 
Dist./l Stops 
Legal 

Lighting I ns tall/Design 
Lighting Equipment 
Management 
Manufacturing 
Marketing 

□ Media 

Prod u co r/Remi xe r 

Production 

Promoter 

□ Publishing 

□ Radio 

□ Record Label 
Record Pool 
Retailor 
Video 
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ADJA NEWS 

THE AMERICAN DISC JOCKEY ASSOCIATION 

P.O. BOX 151, HORSHAM, PENNSYLVANIA 19044-0151 

1-800-899-6727 or 1-800-735-8635 

VOLUME 1 ISSUE 1 JANUARY 1992 


THE L ID IS OFF III 

This is tin; premiere issue of the American Disc Jockey Association (ADJA) 
newsletter. The A DJA is the first national association designed specifically 
with the mobile and club DJ in mind. Sure, there’s been lots of talk about how 
this industry needs some kind of organization; but up until now, no one’s done 
it! Everything you could possibly want if you're a DJ is going to be put in one 
easy package. The Association will provide insurance, education, equipment 
and music discounts and most importantly the opportunity to prove to your 
clientele that you arc a “professional”. Any one interested in more informa¬ 
tion about ADJA can call the national headquarters at 1-800-899-6727 or write 
to ADJA, P.O. Box 151, Horsham, PA 19044-0151. 


NOW THAT WE’VE GOT YOUR ATTENTION 1 

If what you've read has sparked your interest, and you'd I ike to know more - call our 800 number and 
we will gladly forward membership info and a full copy of the January 1992 newsletter. 

CALL 1-800-899-6727 


- This space paid for by American Disc Jockey Association - 
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As of January 1992 the American Disc Jockey Association has six 
chapters in their formative stages; Baltimore(MD), Washington! DC), Little 
Rock(AR), Omaha(NE), Ventura County(CA) and the San Francisco Bay 
area. With an estimated 80,000 DJs across the US you can see that this 
is just the tip of the iceberg. In speaking with DJs from these six areas it is 
evident that the ADJA has definitely arrived at the right time. The presidents 
selected from these areas are: 


(Baltimore,MD) TOM JEPPI TJ." 
(Washington,DC) ALLEN WYSONG 
(Omaha,NE) JERRY MAAS 
(Little Rock.AR) DAN CURRY 
(Ventura County.CA) DUANE LEE 
(S.F. Bay Area.CA) RON ABBOTT 


301 -879-6716 
301 -355-8957 
402-391-4847 
501-664-1895 
805-983-0133 
510-754-2374 


You may contact any of these representatives for more information. If 
you are interested in starting a chapter in your area, call the national 
headquarters. 


//T// 

THE BIG 1 
INSURANCE 

Everyone talks about it, ev¬ 
eryone wants it, but 90% of the 
time, no one can afford it! No, it 
isn't a new Porsche, it’s INSUR¬ 
ANCE. If you're a working DJ it 
should be right on the top of your 
want list. Well, it’s a reality!! The 
ADJA has spent countless hours 
researching the best possible 
policy and can provide it at a price 
that won't make your wallet 
scream. Here are some of the 
particulars: the underwriter is 
Columbia Casuafty(CNA Group) 
A+15 rating. 

$1,000,000 general liability. 

First $10,000 equipment 
theft - ($25.00 per $1,000 over 
$ 10 , 000 ). 

Up to $10,000 music library. 

Full package cost is $437.00 

Separate $1,000,000 Gen¬ 
eral Liability - $179.50forthe initial 
system, $50.00 per additional 
system. All quotes include policy 
cost, taxes, and association ad¬ 
ministrative costs. We doubt that 
you could find a better policy in 
the US and the coverage is ex¬ 
clusively for ADJA members. 
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Wc invite all readers to send in any and all DJ/ Music related quips, quotes, limericks 


and jokes iq; JB's BEAT BREAK c/o Mobile Beat 

LA Communications 


RO. Box 43, East Rochester, NY 14445 



Recent Archeological Digs Say Yes! 

By David M. Hayes, Aachen, Germany 

Recent archeological findings suggest that music was invented 
here in the year 1022 BC, According to recently unearthed 
records, performance and written forms of music originated 
here shortly after the arrival of a white caped man with dark 
hair. Remarkably well preserved records chronicle the 
invention of music, as well as particular ritual girating dances. 
Fragments of a white scarf, an ornate belt buckle, and a 
rudimentary musical instrument were found, and experts 
agree that this instrument may be the first guitar. Music then 
spread to other lands, generally following the travels of the 
ancient Visigoths. 

David M. Hayes lives in Coral Gables, Florida. I wo years ago, 
David quit a lucrative job in biochemistry to devote his life to 
the study of all things relating to Elvis Presley. We hope he will 
continue to send in Elvis news. 


ANSWER TO ISSUE #4 
TRIVIA QUESTION: 

Q; On whidt album cover does LBJ's head 
appear twice? 

A: LBJ's head is shown twice on the cover of Frank 
Zappa's “We’re Only in it for the Money"? 


TRIVIA QUESTION: 

Who did “one-hit wonder" Billy Paul meet 
‘Everyday in the same cafe* back in 1972? 

(answer next issue) 


NEXT ISSUE: 

DIMITRI, 

THE GREEK EIVIS 


ON VIDEO 

COOL CATS (WARNER ) 

The history of rock n' roll as narrated by Pete I'ownshend, 
Phil Everly, and others. This video is full of exciting footage 
that tells the story of rock n’ roll without a single dull 
moment. You’ll see (and hear) nearly everybody involved in 
rock over the past 4 decades. Tune in, and you’ll want to 
turn- on and drop out all over again. 

COOL CATS is available at most video rental locations. 

ASK THE DJ: 

WHAT WAS 
THE FIRST ALBUM 
YOU EVER OWNED? 

Bad Boy Wagner,Ulica.NY: My very first album was a 
Christmas gift from my parents. My brother and sister told my 
(not loo swift) mother that 1 wanted a Robert Goulet album . ! 
got even with them by playing it! 

Morris “Mothra” Roth, Osh Kush, WE On my tenth birthday! 
received an album called “Jan & I^can meet Batman" 1 was 
ecited, expecting a musical Batman adventure. Wrong! It was 
moronic and irritating. One of the songs was “A liank of 
hair and a banana peel ”... I despised that one most of all. I had 
to keep the album for years because it was a gift from my 
auntie. 

Hup Huppen.Knob Nosier, MO; The first album I ever 
purchased was a Black Sabbath allxim. I took it home and 
played iL It scared me loo much, and all of my pot plants 
died, so I got rid of iL 

Raf Riffley, Elyria, OH: The first album I ever owned was 
"The Son’s of the Pioneers”. I still own it, play it, and love iL 1 
guess 1 have to start thinking seriously about getting a life.* 

Can they be rented 7 

BLACK ELVIS ISN'T 
WASTING AWAY... 

Clearance Giddons did not set out to become known as The 
Black Elvis. He simply loved The King and sang his songs 
Fans say he sounds just like a young Elvis—but exactly! 

Clearance plays to sell-out crowds up and down the 
eastern seaboard. When Jimmy Buffet heard Clearance sing at 
a festival in Virginia, he hired “Black Elvis" to sing at his 
Margaritavillc Cafe in Key West, Florida. Clearance was a huge 
success, and when jimmy joined him onstage for an 
impromptu duet of ‘Jailhouse Rock* the audience went wild 
Clearance admits to Elvis worship: He says that Elvis 
was a true Christian, a man who loved everyone, regardless 
of race, creed, or color; and that we all could learn a lot from 
him . 


Thanks to all of this month's contributors/ JB 
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1 Cued Up 

FEBRUARY 25 

MAY 2 -3 I 

I 34TH ANNUAL GRAMMY 

OHIO MUSICAL 

I AWARDS 

INSTRUMENT 1 

RADIO CITY MUSIC HALL 

EXPOSITION 

NY, NY 

I FEBRUARY 24-26 

I-X CENTER 

CLEVELAND, OH 

1 NIGHT CLUB AN D BAR 

MAY 4-7 I 

1 SAHARA HOTEL 

1992 DJ EXPO WEST 1 

| LAS VEGAS, NV 

SHERATON UNIVERSAL s 

(800)247-3881 

1 MARCH 13-16 

HOLLYWOOD, CA j 

(516)767-2500 I 

NARM 

MAY 30 JUNE 2 

1 NEW ORLEANS, LA 

SUMMER CES 

1 (609)596-2221 

MCCORMICK Pi ACE 
CHICAGO,IL 

I MARCH 24-28 

WINTER MUSIC 
CONFERENCE 

(202) 457 - 8700 1 

| MIAMI BEACH, FI. 

JUNE 17-21 

I (305)563-4444 

NEW MUSIC SEMINAR 

NY, NY I 

MARCH 25-28 

1 RECORD CONFERENCE 

(212) 473-4343 1 

1 TORONTO, ONTARIO, 

JUNE 20-21 

CANADA 

1992 NAMM SUMMER | 

1 (416)533-9417 

SESSION 

ATLANTIC CITY, NJ 

I APRIL 1-17 

WORLD TIGHT SHOW 

DETAILS FORTHCOMING 

HANNOVER, GERMANY 

JULY 26-28 1 

1 (609) 987-1202 (INFO IN U.S.) 

NIGHT CLUB AND BAR 

NEW ORLEANS, IA 

I APRIL 3-5 

7TH INTL CONFERENCE 

(800)247-3881 I 

1 ON THE POSITIVE POWER 

AUGUST 22-24 

1 OF HUMOUR AND 

EAST COAST 

1 CREATIVITY 

DJ FORUM II 

1 SARATOGA SPRINGS, NY 

VALLEY FORGE 

I (518)587-8770 

CONV. CTR, 

KING OF PRUSSIA, PA. 

APRIL 27-29 

NATIONAL SOUND 

(800) 899-6727 1 

I & COMMUNICATION ASSN. 

NOVEMBER 20-22 

ANAHEIM, CA 

LDI 92 

f (708)598-7070 

INFOMART 

DALLAS, TX „ 


(212) 677-5997 aT 1 


TO HAVE EVENT(S) LISTED, SEND INFORMATION TO 

CUED UP, MOBILE BEAT, P.O. BOX43, EAST ROCHES- 

TER, NY 14445-0043. INCLUDE DATE, EVENT SPON¬ 

SOR, AND LOCATION. TO INSURE ADEQUATE LEAD 

TIME, PLEASE SUBMIT INFORMATION AS FAR AHEAD 

OF TIME AS POSSIBLE. 


Expo Update 


SPOTLIGHT ON MUSIC & MARKETING 

Nightclub Show Jingles the Keys to Success. The 11th Night 
Club & Bar show at the Sahara Hotel in Las Vegas will offer a 
comprehensive program of in-depth workshops and panel ses¬ 
sions featuring leading operators and consultants in the hospitality 
industry. Among the many topics to be covered are marketing 
sports bars, hiring and management skills, executing successful 
promotions and understanding music licensing. A large exhibit 
hall features the latest products and services in sound, lighting, 
and special effects, along with a host of products and services 
for the food and beverage trades. A new session on Alternative 
Formats will examine the potential of specialized venues that 
target a limited clientele. Formats to be covered include upscale 
pool halls, teen clubs, country & western venues and more. 
Mobile DJs looking for new opportunities to tie in with clubs and 
lounges, or possibly entering the industry as a club owner or 
operator, will find this show packed with new ideas. Dates are 
February 24-26. For more information, call 1-800-247-3881. 

WMC 7 Explodes. Over the past six years, the Winter Music 
Conference has been providing the dance music community 
with a forum that is informative, positive, and beneficial to all in 
attendance. Now, the “Dance Music Conference" has exploded 
into the seventh annual Winter Music Conference &DJ/Nightclub 
Expo! First, the expo has moved oceanside to the Fountainb- 
leau Hilton Resort & Spa. In addition to 30 meetings, nightclub 
showcasing. National Dance Music Awards Banquet, Battle of 
the Master Mixers and Barbecue Picnic, you'll see an extensive 
exhibit area where the latest sound, lighting, industry related 
hardware will be displayed. Participants and delegates from 
several countries will be there making this an excellent oppor¬ 
tunity for networking and doing business. Dates are March 24- 
28. For more information, call (305) 563-4444. 

Spring DJ Event Announced. The 1992 International DJ Expo/ 
West will return tothe Sheraton Universal Hotel, North Hollywood, 
CA, May 4-7. Highlights of the four day show will include an 
exhibit space of 11,000 square feet featuring the newest club 
and DJ sound and lighting equipment. As with previous events, 
an interesting series of seminars and workshops is planned, 
featuring a number of well known DJs, record company execu¬ 
tives, club designers and remixer/producers. Unlike earlier 
expos, one full day (Monday) has been scheduled strictly for 
seminars allowing attendees adequate time to walk the expo¬ 
sition floor without missing an important meeting. Full Expo 
passes are available for $135 each prior to February 25 and for 
$175 through April 13 (after that date, registration is on-site). 
Daily passes which include access to workshops and exhibits 
are $125 for Monday, $100 for Tuesday and Wednesday and 
$75for Thursday. Exhibit-only passes are $25 perday. For more 
information, call (516) 767-2500. 
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At the beautiful SAHARA HOTEL ■ 
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For information on attending or ex 
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xciting Vegas strip, 
call 1/800-247-3881 
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DR. SHOCK JOCK SEZ 



Expand Your 
Horizons - 
It’s Showtime! 

Congratulations! You’ve made it through 
yet another fascinating edition of Mobile 
Beat! And what did we learn in this issue? 
Well, for one thing, the staff has been 
doing an utterly awesome (can you spel! 
o-v-e-r-k-i-l-1?) job of reporting on trade 
shows and special DJ related events. 
Why on earth do they think you would 
care about these shows? Every DJt have 
ever spoken to knows absolutely every¬ 
thing there is to know about this business! 
Why, I personally know a few who are 
INFALLIBLE! I do have to be careful 
here, as the magazine pays my way to 
these shows {except airfare, lodging, 
meals and incidentals). 

Since returning from Dr. Demento's 
20th Anniversary Party (see past issue), 
IVe been to several exciting events. One 
show II won’t forget for some time was 
Lighting Dimensions, in Reno, Nevada. 
Past show attendees had enticed me with 
tales of wild light shows complete with 
outrageous effects and lasers. To further 
excite my interest, my secretary Nancy 
kept calling it the LSD show and that it 
was all based on the final days of the 
Fillmore West. She was so convincing, 
she had me believing that the I ron Butter¬ 
fly Reunion Tour had been booked. She 
knew I could never resist such an event 
but I still think she just wanted me to go 
away for a while. Understand that Nancy 
spent much of the sixties as a groupie for 
the “Dead", so for her to confuse LDI (or 
L.E.D., for that matter) with LSD is only 

natural, but from now on, I am sticking to 

* 

my own flashbacks. Anyway, what she 
didn't know is that I actually wanted to go. 

I had a dog named Reno once and I really 
wanted to see if Reno, the city, was any¬ 
thing like a dog. It was. 

Due to the breakup of the Soviet 


Union, I ended upfly- 
ing into Lunning, Ne¬ 
vada, which is about 
250 miles south of 
Reno. It was about 
2:30 in the morning 
and the only rental 
car I could get was a 
1978 Olds Cutlass. 

There's no shortage 
of vintage junk cars 
in the state of Ne¬ 
vada. Anyway, when I finally got to the 
Reno-Sparks Convention Center, this fel¬ 
low with a beard and T-shirt that said 
“Pyrotechnic Equipment Manufacturing" 
says to me "Valet parking, sir?". I thought 
it strange that someone who worked for a 
condom company would be parking cars. 
As he walked away with my keys, I found it 
even stranger that the back of h is shirt said 
"I ** Explosions". Next time I see the car it's 
on the cover of this issue of Mobile Beat! 

Inside the convention center was a 
sight to behold. Exhibit after exhibit, dis¬ 
play after display! What an experience, I 
got more out of this show than you could 
believe. To be more specific, I picked up 
sixteen pens, eight pencils (two with funny 
little light bulbs on top), three varieties of 
key chains, two refrigerator mag nets, thirty- 
two plastic bags, and apairof laserglasses 
that makes on-coming traffic at night look 
like The Christmas Tree That Ate Chicago! 

After the show I boarded a bus back to 
Lunning and decided to make a side stop 
at Carson City. I was told this is where they 
tape “The Tonight Show". Boy, did 1 dial a 
wrong number! I couldn’t even find Jay 
Leno. Instead, I met two friendly young 
ladies who said they'd be happy to take me 
on a ‘tour", but it wasdefinitelv not the NBC 
studios. 





I finally made it back home, but only so 
could pack my woollies and head to the DJ 
Expo '92 in Toronto. Unfortunately, I arrived 
a bit late due to a slight detainment at the 
border. The Canadian customs agents 
refused to believe a US Citizen would want 
to enter Canada on Superbowl Sunday and 
the US customs agents refused to let me 
back into the states until half-time. When I 
finally got to the show, I found the Mobile 
Beat staff huddled around a 19" portable 
black and white TV set sharing a big of 
potato chips. Some Superbowl Party! Ev¬ 
eryone I talked to said the show was a 
smashing success, but then, I do have a 
tendency to listen to the wrong people. 

Next on the agenda is the Night Club 
and Bar show in Las Vegas. That sounds 
like my kind of show! Gotta run. Nancy says 
I’m landing in Lunning again. 


In Celebration of Mobile Beat's 
FIRST ANNIVERSARY ISSUE 
(April / May 1992) 
'Fonjm With The Doctor' 

Dr. Shock Jock answers a years 
worth of questions from DJs 
around the worid. Send your 
question to the good doctor 
today! c/o Mobile Beat 
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^Jrdinary tapes can leave behind 
a sticky residue that stays around 
long after you're gone. But not 
Stage TapeiM from Anchor. 

Stage Tape is made from a super¬ 
strong cloth and adheres to virtually 
any surface, so your cables and 
cords stay put. But when you're 
ready to pack up, Stage Tape is 
easy to remove. And it doesn't 
leave behind a gummy residue on 
your cables, or tacky marks on floors 
and carpets. 

Stage Tape is available in yellow 
and black, and in widths of 4,6 and 
8 inches. And it's specially designed 
for laying down, concealing and 
protecting your electronic cables 
and electrical cords. So if you're 
looking to make a lasting impression 
on the music scene, don't make it 
with your tape. 






MAKE A MARK 
WITH YOUR MUSIC. 
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P.O. Box Drawer G Columbia, SC 29250 803/799-8800 Fax: 803/254-3367 Toll Free 800/845-2331 



















































Which Would You Rather Use? 



Introducing the First Affordable 8 channel, Low 


Voltage, Relay Pack, (On- Off) Switch System. 



5. Channels 1-8 110V switched sockets. 

6. Unswitched 110V socket for constant 
on or linking ac to another Relay Pack. 

7. 9 Pin 12V line out for linking Packs. 

8. 9 Pin 12V line input from SC-8. 

9. 15 AMP circuit breaker. 

10. A/C cord and plug. 

THE SC-SYSTEM CONSISTS OF: 

1 SC-8 19* RACK MOUNT LOW VOLTAGE 
8 CHANNEL SWITCH CENTER. 

1 RP-8 15 AMP 8 CHANNEL RELAY PACK. 

1 SC-PSU 12V POWER SUPPLY FOR SC-8 
1 SC-6EX 9 PIN SIGNAL LINE EXTENTION, 


'V* 

AO* 

& J0T 


io a a 


ol 


RELAY PACK 


Lie m 



OM-i CH-r cm CH4 QhM OH* CH-1 


OUT 


iawvAc 

UNawUT>CD 






3 



PROFESSIONALS 


The SC-SYSTEM is an 8 channel lighting 
control system which uses a low voltage 
signal to switch on and off lighting effects. 
This is achieved by sending a 12V signal 
thru a 9 pin computer style cable to trigger 
relays in a pack at a remote location. The 
SC-SYSTEM offers an Affordable, Safe, & 
Reliable way to activate effects from your 
control booth. This system is ideal for small 
clubs and mobile operators. 

SUGGESTED RETAIL PRICE: $169.95 


Call Toll-Free for your nearest Authorized Deader 
81 a Free Full Line Catalog! 800-522-6337 

FAX 213-773-1956 

/4metcea# Sttppfy. Los Angeles, CA 90040 






















































